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PC Informal Data Request 31

CONFIDENTIAL REQUEST - Testimony of Michael G. Wilding, Exh.
MGW-1CT, at 12:7-22.

(a) Please explain what is meant b

(b) Please explain the

.
f,

(d) Why does

(f) If the answer to subpatt e. is yes,

(g) If the answer to subpatt e. is no,

Response to PC Informal Data Request 31

(a) Pricing mechanics simply refers to whether a transaction has a fixed price or
an index-based (1.e., variable) price.

(b) To produce a peak load forecast, the Western Resource Adequacy Program
(WRAP) applies a formula to historical monthly peak loads. WRAP applies a
different methodology for summer and winter load forecasts found in their
business practice manuals’.

The internal Company load forecast is developed by forecasting the monthly
sales by customer class (residential, commercial, industrial, irrigation and

! See business practice manual 103, section 4, https://www.westempowerpool org/private-
media/documents/V1.1_BPM_103_Forward_Showing_Capacity Requirements_1 pdf
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street lighting) for each jurisdiction. After PacifiCorp develops the forecasts
of monthly energy sales by customer class, a forecast of hourly loads is
developed in two steps. First, monthly peak forecasts are developed for each
state. The monthly peak model uses historical peak-producing weather for
each state and incorporates the impact of weather on load above baseload
through several weather variables that drive heating and cooling usage. The
weather variables include the average temperature on the peak day and lagged
average temperatures from up to two days before the day of the forecast. The
peak forecast is based on the climate change peak-producing weather. Second,
PacifiCorp develops hourly load forecasts for each state using hourly load
models that include state-specific hourly load data, daily weather variables,
based on the 20-year period 2004 through 2023, a typical annual weather
pattern, and day-type variables such as weekends and holidays as inputs to the
model. The hourly loads are adjusted to match the monthly peaks from the
first step above. Hourly loads are then adjusted so the monthly sum of hourly
loads equals monthly sales plus line losses.

The WRAP forecasting methodology is designed as a peak forecast and not a
hourly forecast as necessary for the internal Company load forecast.

(c) As noted in the testimony of Company Witness Michael G. Wilding, WRAP
is not currently financially binding, making this approach a reasonable method
for easing the Company’s system into compliance over time in the spirit of
incrementalism. This approach is more reasonable than immediately
enforcing a standard which is not yet in effect.

(d) PacifiCorp is a participant of the Western Power Pool’s Western Resource
Adequacy Program (WRAP) and as such, must meet the WRAP requirements
set forth in the approved WRAP tariff and business practices’ for its entire
system as described. Notwithstanding, Washington does not need to be
WRAP compliant on its own, but PacifiCorp will need to consider the load
requirements within the Company’s Washington territory when complying
with WRAP requirements.

(e) No, PacifiCorp does not intend for Washington to become its own balancing
authority area (BAA).

(f) Not applicable.

(g) Please refer to the Company’s response to subpart (d) above.

PREPARER: Nadia Kranz

2 See for business practice manual and tariff: WPP
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SPONSOR:  Michael G. Wilding





