








































ATTACHMENT B 

 

CONFIDENTIAL 

[REDACTED IN ITS ENTIRETY] 



T-MOBILE UNIVERSAL SERVICE HIGH COST CERTIFICATION

State of Washington Study Area Codes: 
529013 (Legacy) 

528001, 528002, 528003 (Mobility Fund) 

I am Chris Miller, Vice President of Tax for T-Mobile USA, Inc., which is the parent 
company of and controls T-Mobile West LLC (hereinafter "T-Mobile") in this matter. I hereby 
submit this certification in support of T-Mobile's petition for certification as an Eligible 
Telecommunications Carrier ("Petition"). 

In my capacity as Vice President of Tax for T-Mobile, I have general knowledge of T­
Mobile' s operation as a commercial mobile radio services ("CMRS") provider in the State of 
Washington, and its qualifications and abilities to provide CMRS-based universal service 
consistent with this Petition. I certify under penalty of perjury under the laws of the State of 
Washington that the foregoing is true and correct: to the best of my knowledge and belief, that T­
Mobile used all federal high-cost support in the preceding calendar year (2019) and will use all 
federal high-cost support in the coming calendar year (2021) only for the provision, 
maintenance, and upgrading of facilities and services for which the support is intended, 
consistent with 47 U.S.C. § 254(e) and 47 C.F.R. § 54.314. 

I am authorized to make this certification on behalf of T-Mobile. 

STATE OF WASHINGTON 
COUNTY OF KING 

Signe(L VU., J..L 

Chris Miller 
Vice President, Tax 
T-Mobile USA, Inc.
12920 SE 38th Street
Bellevue, WA 98006

Acknowledged before me this s_ day of June, 2020, by Chris Miller, as Sr.Vice President, 
Tax of T-Mobile USA, Inc., who is personally known to me or produced identification and who 
did take an oath. Vt- � Uh ,

Notary Public {/ 
ARTHUR JOSEPH MAINS 

Notary Public 
State of Washington 

Commission # 181634 
My Comm. Expires Dec 4, 2023 
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In re the Matter of 
The Petition of T-Mobile West LLC 
For Certification as an Eligible 
Telecommunications Carrier Pursuant to 
47 U.S.C. § 254(e)(2) 

) 

) 

) 

) 

) 

T-Mobile Annual Certification - 2020

Attachment F

Docket No. _____ _ 

T -MOBILE UNIVERSAL SERVICE OTHER CERTIFICATIONS 

I am Chris Miller, Sr. Vice President of Tax for T-Mobile USA, Inc., which is the parent 

company of and controls T-Mobile West LLC (hereinafter "T-Mobile") in this matter. I hereby 

submit this certification in support of T-Mobile's petition for certification as an Eligible 

Telecommunications Carrier ("Petition"). 

In my capacity as Sr. Vice President of Tax for T-Mobile, I have general knowledge of T­

Mobile' s operation as a commercial mobile radio services ("CMRS") provider in the State of 

Washington, and its qualifications and abilities to provide CMRS-based universal service 

consistent with this Petition. I certify under penalty of perjury, under the laws of the state of 

Washington, that the foregoing is true and correct, to the best of my knowledge and belief that T­

Mobile: 

1. complies with applicable service quality and consumer protection standards,

including CTIA-The Wireless Association's ® Consumer Code for Wireless

Service;

2. is able to function in emergency situations and is in compliance with Washington

Administrative Code 480-123-030(1)(g), requiring that, when commercial power is

not available, it has a reasonable amount of backup power (fixed, portable or other

backup power source) for cell sites required to have backup power; and
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Advertising and Outreach 

Universal Service Advertising 

T-Mobile advertised its universal service offerings throughout the calendar year 2019 via media of
general distribution, including the use of media such as radio, television, billboards, print, internet,
and targeted mailings, among other things. T-Mobile also maintains various retail stores and
authorized dealer locations throughout its ETC designated service area through which it advertises
its service offerings.

Lifeline Advertising and Outreach 

T-Mobile advertised the availability of Lifeline services in 2019. Specifically, in 2019, T- 
Mobile:

 Posted information about its Lifeline offerings on www.usac.org
 Posted information about its Lifeline offerings on the Company’s website, www.t- 

mobile.com, in both English and Spanish
 Advertised the availability of Lifeline through newspapers distributed throughout its

designated ETC area, including the following (among others):
o Aberdeen World
o Cle Elum Northern Kittitas County Tribune
o Columbian Sunday Select

 Mailed close to 200 poster quality notices to social security and unemployment centers where
low income consumers are likely to visit

 Information about T-Mobile’s participation in the Lifeline program was printed on
customer’s October bill.

An example of the notices that T-Mobile made available to social service agency offices is
included as Attachment 1.  Attachment 2 includes an example and evidence of T- Mobile’s
more widely distributed advertising of its Lifeline offering. Attachment 3 includes a sample
of a customer’s October bill.

http://www.usac.org/
http://www.t-mobile.com/
http://www.t-mobile.com/


Attachment 1 

 



Lifeline Notice
Check to see if you qualify for discounted monthly wireless service

Save money with Lifeline
T-Mobile® customers who reside in the following states may be eligible to save $9.25 per month on their wireless service when they 
qualify for the government’s Lifeline program.
•	 Florida	 	 •Kentucky	 	 •Minnesota	 	 •Mississippi	 	 •New	Mexico	
•	 Pennsylvania   •Puerto	Rico	 	 •Virginia	 	 •Washington	 	

Qualifying for Lifeline
Customers may qualify for Lifeline assistance if their	total	household	income	does	not	exceed	135%	of	the	Federal	Poverty	Guidelines	
or if they are currently eligible to receive benefits from any of the following assistance programs:
•	 Medicaid 
•	 Supplemental	Nutrition	Assistance	Program	(SNAP)	or	Food	Stamps		
•	 Supplemental	Security	Income	(SSI)	
•	 Federal	Public	Housing	Assistance	(FPHA)	
•	 The	Veteran’s	Pension	or	Survivor’s	Pension	benefit

Customers who are also residents of federally recognized Tribal Lands may qualify for Lifeline and a one-time reduction or waiver 
of any activation fee under the assistance programs listed above, or if they are currently eligible to receive benefits from any of the 
following assistance programs: 
•	 Bureau	of	Indian	Affairs	General	Assistance
•	 Tribally	Temporary	Assistance	for	Needy	Families	(TTANF)
•	 Head	Start	(must	satisfy	income	qualifying	standard)
•	 Food	Distribution	Program	on	Indian	Reservations	(FDPIR)

Signing Up
If	you	think	you	might	qualify,	please	visit	www.t-mobile.com/lifeline	for	application	instructions	for	your	state	of	residence.		If	you	do	
not	have	Internet	access,	you	can	request	an	application	by	calling	1-800-937-8997.

Important Information
Lifeline is a government assistance program that provides only eligible consumers with discounted service. It is non-transferable and 
is	available	for	only	one	line	per	household.	A	household	is	defined,	for	purposes	of	the	Lifeline	program,	as	any	individual	or	group	of	
individuals	living	at	the	same	address	that	share	income	and	expenses.		Lifeline	is	only	available	in	areas	where	the	company	has	
Eligible Telecommunications Carrier status.  

Notice	for	Pennsylvania	Applicants:	  
Pennsylvania consumers with unresolved disputes regarding Lifeline services may contact the Public Utility Commission’s Bureau of 
Consumer	Services	at	1-800-692-7380	for	assistance	in	resolving	their	issues. 
 

 

Limited	time	offer;	subject	to	change.	Taxes	and	fees	additional.	Not	all	features	available	on	all	devices.	General	Terms:	Credit	approval,	deposit,	qualifying	service,	and	$25	SIM	
starter	kit,	upgrade	support	charge	and/or	data	transfer	charge	may	be	required.	Coverage	not	available	in	some	areas.	Network	Management:	Service	may	be	slowed,	suspended,	
terminated,	or	restricted	for	misuse,	abnormal	use,	interference	with	our	network	or	ability	to	provide	quality	service	to	other	users,	or	significant	roaming.	See	brochures	and	Terms	
and	Conditions	(including	arbitration	provision)	at	www.t-mobile.com	for	additional	information.	T-Mobile	and	the	magenta	color	are	registered	trademarks	of	Deutsche	Telekom	AG.	
©2019	T-Mobile	USA,	Inc.
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13-year-old’s apparel 
line gets boost from 
ad in Times Square
By ELIZABETH 
WELLINGTON
� e Philadelphia Inquirer 

LANSDOWNE, Pa. — 
The fashion biz is tough, 
but 13-year-old Trey Brown, 

the Lansdowne-based 
founder of the sportswear 
apparel brand Spergo, is 
handling it.

In the fi rst year and a half 
of his self-made style grind, 
Brown has sold more than 
6,000 pieces of his unisex 
sportswear line, which 
includes T-shirts, hoodies, 
sweat suits, fanny packs, 
and, my favorites, slides in 
vibrant primary hues and 
saturated pastels. Thanks 
to a robust Instagram pres-
ence — he now has some 
16,600 followers — Brown 
caught the eye of Invesco, 
an Atlanta-based manage-
ment company. Together 
with CNN, Invesco pro-
duced a commercial featur-
ing Brown.

This summer, Brown, 
with his big, cherubic eyes 
and black Spergo sweat-
shirt, was part of a digital 

billboard fl ashing in Times 
Square.

“I was so excited,” Brown 
told me. Of course, he was 
wearing a Spergo T-shirt 
(it’s the only brand he 
wears). He draped a fanny 
pack over his shoulders 
like a cross-body bag. It’s 
a special Spergo design, 
with two zippers, and it’s 
waterproof.

Gucci has nothing on 
him.

“We screamed. We all 
screamed. When I went 
home (from the unveiling), 
I cried,” he said.

Brown was born with 
the entrepreneurial spirit. 
His fi rst business foray was 
in the rap game. His mom 
even bought him some 
studio time. But the music 

business, Brown said, was a 
little too shady for his taste.

So Brown turned his at-
tention to fashion.

“I wanted to show youth 
that they could do great 
things without being vio-
lent,” Brown said. He chose 
the name Spergo because 
it’s a combination of the 
words sports and heroes. 
He added the catchy “go” 
to the end because, Brown 
said, “I’m always on the go, 
getting things done.”

On his 12th birthday, Dec. 
31, 2017, Brown received 
$178. The following month, 
on Dr. Martin Luther King 
Jr.’s birthday, Brown and 
his mom, Sherell Peterson, 
held Spergo’s fi rst business 
meeting. Peterson, a third-
grade teacher with a degree 
in fashion who has also 
dabbled in clothing design, 
explained to Brown the 
concepts of profi t, market-
ing, giving back and, most 
importantly, investing in 
oneself.

“It’s my job to protect 
him and encourage him,” 
said Peterson, who home-
schools her son.

The two reached out to 
local entrepreneurs such as 
Nehemiah Davis for advice. 
It wasn’t long before Brown 
had his fi rst set of T-shirts, 
which he sold door-to-door 
for $20.

“We went out on Satur-
days and I sold at barber-
shops,” Brown said. “And 
I was disciplined, like I 
wouldn’t let myself eat until 
all of the shirts were sold.”

Brown has reinvested 
all of his profi ts in his line. 
He and his mom found 
manufacturing in Philadel-
phia, as well as overseas, 
and expanded the line to 
include cozy sportswear, in-
cluding sweatshirt dresses 
for women. He raised his 
prices; T-shirts are now 
$30. His most expensive 
piece is an all-weather zip-
up jacket that goes for $90.

Invesco and CNN 
reached out to Brown in 
the spring and released the 
commercial in June.

In July, Tracy Allan, own-
er and founder of Charity 
Share Times Square, saw 
the CNN spot and reached 
out. He met with the family, 
and the spot went live on 
the digital billboard for two 
hours in August. It’s still in 
the rotation.

“I was in rapt by this 
young man,” Allan told me. 
“He has a clear path to what 
he wants to do and what he 
wants to accomplish, and 
he does it without bling or 
bravado, but (with) appre-
ciation for his fellow man.”

Early Spergo pieces 
featured a lion because, as 
Brown puts it, he’s a young 
king. But it’s the soon-to-
be-released fall collection, 
emblazoned with Spergo 
in block letters, that’s 
really special. The very 
word Spergo, Brown said, 
encourages him every day. 

WhenTheShoeFits.com

Fisher’s Landing | 360-882-8962
Progress Ridge | 503-746-4609

Salmon Creek | 360-546-1929
Grand Central | 360-718-7015

SUNDAY MORNINGS 
JUST GOT BETTER!
Now offering Sunday-only 
subscriptions.

WE ARE PLEASED TO NOW 
OFFER SUNDAY-ONLY 

DELIVERY TO OUR READERS! 
This new subscription offer includes Sunday delivery 
of the Columbian newspaper, unlimited article views 
on Columbian.com, and Sunday access to ePaper, our 

digital replica edition of the newspaper. Subscribe 
today for only $25/month.

To subscribe, go to 
www.Columbian.com/Subscribe 

or call us at (360) 694-2312 today!

• Wills & Trusts 
• Probate
• Guardianships
• Elder Law

Call For FREE Consultation  •  Licensed in WA & OR

Law Office of 

360-450-2557 • FritzlerLaw.com

Jon M. Fritzler
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Limited-time offer; subject to change. While taxes and fees vary by locale, you always pay just 
$20 for monthly service before Lifeline discount. Example: $18.50 rate plan + $1.50 taxes/
fees/surcharges. Unlimited talk feature for direct U.S. communications between 2 people; 
others (e.g., conference & chat lines, etc.) may cost extra. Domestic only unless otherwise 
specified. Coverage not available in some areas. Network Management: Service may be 
slowed, suspended, terminated or restricted for misuse, abnormal use, interference with our 
network or ability to provide quality service to other users, or significant roaming. See Terms and 
Conditions (including arbitration provision) at www.T-Mobile.com for additional information. 
T-Mobile is a registered trademark of Deutsche Telekom AG. © 2019 T-Mobile USA, Inc.

Qualify and switch to the 
network that goes farther
than ever before
Get T-Mobile® service with a discount of $9.25 a month.  

Plan includes:
• Unlimited Talk & Text
• No Annual Service Contract 
• $20.00/Month Before Lifeline Discount

Discounted wireless service is provided under the Lifeline assistance program. 
Lifeline is a government assistance program that provides only eligible consumers 
with discounted service that is nontransferable and is available for only one line per 
household. A household is defined, for purposes of the Lifeline program, as any 
individual or group of individuals living at the same address that share income and 
expenses. T-Mobile offers Lifeline service only in areas where the company  
has Eligible Telecommunications Carrier status. You may find more information 
about Lifeline and other wireless services available from T-Mobile USA, Inc., at 
www.T-Mobile.com.

Are you eligible?
You may qualify based on your income or if you’re currently eligible to receive 
federal assistance programs such as Medicaid, Food Stamps (SNAP) or 
Supplemental Security Income (SSI). If you’re a resident of federally recognized Tribal 
Lands, you may qualify for additional discounts.

See if you qualify and learn how to apply at 
www.T-Mobile.com/lifeline  

or call 1-800-937-8997.
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Fixture on Broadway 
discusses in� uences, 
roles in movies, TV
By VERNE GAY
Newsday 

Ruben Santiago-Hudson 
is a celebrated Broadway di-
rector, producer, playwright 
and actor, also possibly the 
world’s leading proponent 
for playwright August Wil-
son, who died in 2005.

Then — almost as an 
afterthought — there’s TV.

Santiago-Hudson, 61, 
has starred on “Billions” 
the past few seasons, and 
on the ABC hit “Castle” 
during most of its run. 
Over the decades, he’s typi-
cally played the thought-
ful, sober type — judge/
doctor/cop — so his latest 
series, the excellent OWN 
newcomer, “David Makes 
Man” (Wednesdays at 10 

p.m.) feels 
custom-fi t: 
As the wise 
Dr. Bree, 
he attempts 
to unravel 
the psychic 
mysteries of 
David (Akili 
McDowell), 
a gifted 
kid in the Florida projects 
who conducts animated 
conversations with a dead 
drug-dealer (“Hamilton’s” 
Isaiah Johnson).

Santiago-Hudson 
launched a national tour of 
Wilson’s “Jitney” — which 
he directs — in Washing-
ton on Friday, and contin-
ues to perform a one-man 
show of “Lackawanna 
Blues,” his Obie Award-
winning memoir (and 
2005 HBO movie) that 
effectively launched this 
remarkable career back in 
2001.

Son of an African Ameri-

can mother and Puerto 
Rican father, Santiago-Hud-
son was born in Lackawa-
nna, N.Y., but does have 
Long Island creds. His wife, 
cabaret singer Jeannie Brit-
tan, is a native of Franklin 
Square.

We spoke recently. Here’s 
an edited version of the 
interview:

“David” is a coming of age 
story like “Lackawanna.” Is that 
what drew you to the role?

(Creator) Tarell Alvin 
McCraney and I have al-
ways expressed a desire to 
fi nd a way to work together 
but our schedules never 
coincided. On this project, 
it fi nally worked out and 
came out wonderfully.

Not to be crass, but it seems 
like theater is what you care 
most about and TV is just a 
quick paycheck. True?

Not crass at all. It’s cor-
rect that theater is not only 

my fi rst love but number 
one love as an artist. The-
ater is a place where I can 
realize my humanity in its 
fullest.

I’m sure it would come as a 
surprise to fans of your many TV 
shows that you had such a long, 
close association with one of 
the great American playwrights, 
August Wilson. How did that 
come about?

It started with me wit-
nessing “Ma Rainey’s Black 
Bottom.” I was determined 
to fi nd a way into one of 
his plays, even if it was me 
being the coffee boy … We 
immediately bonded. We 
also had similar upbring-
ings, both biracial, and 
learned some of the lessons 
we had learned about life 
and liberty and the navigat-
ing of America from older 
black men who had faced 
arduous times … He’s 
largely responsible for (my 
career).

It took you 11 years to get 
“Jitney” — which won a 2017 
Tony for best revival — to 
Broadway, but diversity and 
inclusiveness now seem to be 
much better in theater, movies 
and TV. Is that true from your 
perspective?

You could ask the same 
question I asked everyone 
else when I walked in the 
room, after I put my heart 
and soul in this work. Wil-
son was arguably the great-
est American playwright, 
without a doubt the greatest 
of the last two or three de-
cades. What are we arguing 
about here! I wasn’t asking 
for money but for space. I’m 
still trying to get another 
Wilson on Broadway and 
still facing “no no no.” But I 
do think things have gotten 
better. We do now have 
showrunners of color, and 
producers. We don’t have 
studios that we run, and 
that’s where things have to 
change.

I see you were in a 2008 TV 
movie called “Long Island Confi -
dential.” What was that about?

It was actually a TV 
pilot, and a very good pilot 
that had a lot of problems. 
It was about a New York 
City police detective who 
worked on Long Island 
looking into various 
crimes. It was an interest-
ing show.

Plan on doing any theater 
here anytime soon?

I don’t do a lot of regional 
theater, but we get out to 
Long Island as much as I 
can, and we used to have 
a little house out in East 
Marion. One of my favorite 
wineries, Macari, is from 
Franklin Square, so a little 
bit of our heart belongs 
there, and we’re blessed 
that it’s so close.

Santiago-Hudson talks theater versus TV

Ruben Santia-
go-Hudson

Boy’s sportswear brand lands billboard spot

ELIZABETH ROBERTSON/The Philadelphia Inquirer
Thirteen year-old Trey Brown, whose fashion line, Spergo, 
has landed a billboard in Times Square, was photographed 
in his Landsdowne, Pa., home on Aug. 21 with some of his 
wares.
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With El Niño brewing, 

officials hoping for best, 

preparing for worst

By Eric Florip

Columbian staff writer

Even with the arrival of cooler 

weather and some rain, Wash-

ington’s prolonged drought is not 

over, state officials said Thursday.

What’s more, the drought is now 

expected to stretch into a second 

year, according to the state De-

partment of Ecology. That means 

difficult conditions for farmers, 

fish and others may persist well 

into 2016 across the state.

“This drought has gone in the 

wrong direction, and we face 

winter with a huge water deficit,” 

Ecology Director Maia Bellon 

said during a conference call with 

This year’s drought was spurred 

early on by a dismal mountain 

snowpack that gave way to the 

hottest summer on record in many 

places, including Vancouver. In 

Southwest Washington, the im-

pacts have been felt more acutely 

by fish as record-low stream flows 

and warm water temperatures 

have created lethal conditions in 

places. Regional fish hatcheries 

scrambled to adapt by releasing 

fish early or moving fish from one 

Even an average snow year 

in the coming winter could be 

enough to pull Washington out of 

its first drought in a decade. But 

with a strong El Niño brewing in 

the Pacific Ocean, that may not be 

in the cards. The climate phenom

enon often brings the Northwest 

warmer, drier-than-normal win

“The climate deck may be 

stacked against us,” Bellon said. 

“While we hope for the best, we 

are preparing for the worst.”

Even if Washington experiences 

another down year for snowpack, 

it likely won’t be as bad as last win

ter, said state climatologist Nick 

Drought 
expected 
to last 
into 2016

By AMy M.E. FiscHEr

Columbian staff writer

With the “awooga” of horns, a 

fleet of Model A Fords puttered 

down Grant Street on Thursday 

and turned left onto Columbia 

Way, officially opening the new in-

tersection at the heart of Vancou-

ver’s future $1.3 billion mixed-use 

development on the waterfront.

at this time in 20, 30 years, and 

say today was the start of a whole 

new era for downtown,” Barry 

VanCouVer Celebrates 

Waterfront extension
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Columbia Way 

dedicated 
Thursday

“people are going 

to look back 

members of the clark county Flying eagle a’s take the inaugural drive through the Grant Street and c

in Vancouver’s future downtown waterfront development. 

Opening of Columbia Way intersection  paves 

way for construction to start on $1.3B project

Vancouver city leaders, elected officials, business people and 

community members explore the site of the future downtown 

fish and others may persist well 

into 2016 across the state.

“This drought has gone in the 

wrong direction, and we face 

winter with a huge water deficit,” 

Ecology Director Maia Bellon 

said during a conference call with 

reporters on Thursday. 

This year’s drought was spurred 

early on by a dismal mountain 

snowpack that gave way to the 

hottest summer on record in many 

places, including Vancouver. In 

Southwest Washington, the im

pacts have been felt more acutely 

by fish as record-low stream flows 

and warm water temperatures 

have created lethal conditions in 

places. Regional fish hatcheries 

scrambled to adapt by releasing 

fish early or moving fish from one 

location to another.

Even an average snow year 

in the coming winter could be 

enough to pull Washington out of 

its first drought in a decade. But 

with a strong El Niño brewing in 

the Pacific Ocean, that may not be 

in the cards. The climate phenom

enon often brings the Northwest 

warmer, drier-than-normal win

“The climate deck may be 

stacked against us,” Bellon said. 

“While we hope for the best, we 

Photos by amanDa coWan/Wan/W The Columbian

columbia Way intersection thursday 

Vancouver city leaders, elected officials, business people and 

community members explore the site of the future downtown 

olumbia Way on thursday morning.

the Pacific Ocean, that may not be 

in the cards. The climate phenom

enon often brings the Northwest 

warmer, drier-than-normal win

ters.
“The climate deck may be 

stacked against us,” Bellon said. 
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“While we hope for the best, we 

are preparing for the worst.”

Even if Washington experiences 

another down year for snowpack, 

it likely won’t be as bad as last win

ter, said state climatologist Nick 

ver’s future $1.3 billion mixed-use 

development on the waterfront.

“People are going to look back 

at this time in 20, 30 years, and 

say today was the start of a whole 

new era for downtown,” Barry 

Cain, president of Gramor Devel-

opment, told the crowd of more 

than 100 city officials, local lead-

ers, business people and residents 

gathered at the 32-acre site.

Based in Tualatin, Ore., Cain’s 

floors of a seven-story building 

at 305 Columbia Way. The lease 

for the 18,000-square-foot space 

begins Sept. 1, 2017, according 

to a Gramor Development press 

release. 

that two restaurant buildings with 

40,000 square feet of space would 

be built in the spring, with “an 

unbelievably beautiful view.” In 

addition, he said he had a letter of 

intent signed by a new hotel with 

Vancouver city leaders, elected officials, business people and 

community members explore the site of the future downtown 

waterfront development along 
stacked against us,” Bellon said. 

“While we hope for the best, we 

are preparing for the worst.”

Even if Washington experiences 
that two restaurant buildings with community members explore the site of the future downtown 

waterfront development along columbia Way on thursday morning.
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WHAT YOU NEED TO KNOW
GOVERNMENT TAXES & FEES
Government taxes & fees includes sales, use, excise, public utility & E911 taxes & governmental
charges & fees that we are required by law to bill & remit. These may change without notice.

T-MOBILE FEES & CHARGES
These fees & charges are T-Mobile recovery charges, not governmentally imposed taxes. What
is included in the fees & charges may vary by locale & rate plan & is subject to change. These
include:

1. Regulatory Programs & Telco Recovery Fee, collected & retained by us to help cover costs
for:

a. Funding & complying with government mandates, programs & obligations, like E911 or
local number portability ($.60 for voice lines; $0.15 for data only lines)

b. Charges imposed on us by other carriers for delivery of calls from our customers to theirs
& by 3rd parties for certain network facilities & services we buy to provide you service
($2.58 for voice lines; $1.01 for data only lines)

2. State & federal Universal Service Fund charges (recovers charges imposed on us by the
government to support universal service).

3. Other governmental assessments including, without limitation, gross receipt & excise taxes.

LATE FEES
Late Fees, the greater of $5 or 1.5% per month, or the greatest amount permitted by law, may
apply on unpaid balances. This fee is a liquidated damage & not a penalty.

PAYMENT BY CHECK
When you pay by check, you authorize us to either use information from your check to make a
one-time electronic fund transfer (EFT) from your account or to process the payment as a check
transaction. If we process your payment by EFT, the funds may be withdrawn the same day we
receive your check, & your canceled check will not be returned. If payment is returned unpaid,
you authorize us to collect additional fees as outlined in the Terms & Conditions of Service at t-
mobile.com/terms-conditions. Call (800) 937-8997 with any questions.

EQUIPMENT PROTECT
Equipment Protect by Assurant (in Puerto Rico: CAPIC) is for the equipment repair & replacement
you may have selected. See Equipment Protection Terms & Conditions at t-mobile.com for details.

Lifeline offers eligible consumers savings on basic telephone service in areas of Florida,
Kentucky, Minnesota, Mississippi, New Mexico, Pennsylvania, Texas, Virginia and Washington
where it has been authorized. You may qualify for Lifeline benefits if you live in a household not
already receiving Lifeline benefits and you participate in a qualifying public assistance program,
such as Medicaid or Food Stamps, or if your income is 135% or less than the federal poverty
guidelines. Learn more at www.t-mobile.com/lifeline.

CONTACT US
Contact us with any questions or disputes about your service or bill:

  PHONE

Call (800) 937-8997 or 611 from your T-Mobile device-TTY (877) 296-1018.

  MAIL

Write to T-Mobile Customer Relations, P.O. Box 37380, Albuquerque, NM 87176-7380.

  ONLINE

View your bill & usage details online by logging into your account at t-mobile.com.
 
 
View Terms & Conditions online at t-mobile.com/terms-conditions and our Open Internet Policy at
t-mobile.com/openinternet.
 
Partial megabytes (MB) rounded up. 1024 MB = 1 GB

 

 

 

 

 

 

CHANGE OF ADDRESS Effective date  

Address    

     

City State ZIP

Home phone Business phone  

https://t-mobile.com/terms-conditions
https://t-mobile.com/terms-conditions
https://t-mobile.com
http://www.t-mobile.com/lifeline
https://t-mobile.com
https://t-mobile.com/terms-conditions
https://t-mobile.com/openinternet
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