Attachment A
UG-143616

WAC 480-90-223
Advertising.

(1) The commission will not allow expenses for promotional or political advertising for rate-making

purposes The term "promotlonal advertlsmg" means advertlsmg to eﬂewragean%pe#senﬁr—basmess
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eqwamen%desag%d%&useﬂ%&gasa%ﬂ%emﬁee—e%mﬂuence consumers' oplnlons of the gas
utility.

The term "political advertising™ means any advertising for the purpose of influencing public opinion
with respect to legislative, administrative, or electoral matters, or with respect to any controversial
issue of public importance.

(2) As used in this section the terms "promotional advertising™ and "political advertising™ do not
include:
(a) Advertising which informs customers how to conserve energy or how to reduce peak
demand for energy;
(b) Advertising which informs unserved-erunderserved-communitiesand-prospective natural
gas customers of the finanecialenvirenmentalsocietal—and/ortifestyle-benefits of connecting
to natural gas;
(b) Advertising required by law or by regulation, including advertising under Part 1 of Title II,
of the National Energy Conservation Policy Act;
(c) Advertising regarding service interruptions, safety measures, or emergency conditions;
(d) Advertising concerning employment opportunities with the gas utility;
(e) Advertising which promotes the use of energy efficient appliances, equipment, or services;
(F) Announcements or explanations of existing or proposed tariffs or rate schedules; and
(9) Notices of meetings or commission hearings concerning gas utility rates and tariffs.




