Cascade Natural Gas Corporation
Annual Conservation Achievement Report
Calendar Year 2021

Community Outreach Report

Communications to customers about program availability remains an important tool in promoting
Cascade’s Energy Efficiency (EE) offerings. Engagement efforts were focused on navigating the
uncertain and hybridized climate of 2021 outreach through, digital, virtual, and printed materials.

As businesses and events reopened with limited capacity, Cascade promoted rebate opportunities
for customers who performed home improvement projects or found an opportunity to upgrade
equipment for their businesses. The Residential program offered specialized promotions throughout
the year such as a targeted promotional code on specific advertisement placement in magazines, or
additional incentives through Trade Ally contractors (TA) for customers that served our country either
actively or as a Veteran. Commercially, a Re-COV-ery campaign focused on businesses and
restaurants offering additional incentives if three or more measures were installed, specifically
targeting bundled kitchen upgrades.
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Residential Outreach

While the Company was unable to table and attend Energy Efficiency events as it had in years past,
Cascade experimented with its first video streaming campaign over the summer with a 30 second
animated commercial. In addition to video commercials, print ads in magazines, or a digital presence
online, Cascade marketed in the community at baseball games, in movie theaters, at regional home
tours and through radio.

Campaigns: Streaming

Due to canceled events and social distancing, Cascade committed to video marketing and ran its first
commercial campaign for streaming networks. A thirty second animated commercial showcasing four
common efficiency measures and how to apply for a rebate was broadcast to specific demographics
across all of Cascade’s service territory. The segment highlights Cascade’s rebates, including space
and water heating upgrades and insulation, letting customers know about the various options.

The Connected TV streaming campaign was broadcast along free networks provided by Smart TVs or
streaming devices such as Pluto TV, Tubi, HGTV and Food Network. The ad was watched to
completion by 29,271 viewers between August 15 and September 15, 2021, with a total of 424,242
impressions and 582 clicks for more information about Cascade’s EE program. A still image from the
ad is provided in Figure 1.

Figure 1: 30 Second Animated Commercial

CASCADE
NATURAL GAS

conpon41|ou@

A Sutaickary of MOU Rescurces Groop, i

*To view this ad please open the attached file: “Final 30 Second AD”
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Online/Website

With the increase in social media and web traffic tracking by the Company, Cascade’s EE department
can monitor the success of differing outreach messaging ads ranging from general rebate awareness
to specific measure call outs or promotions.

Some contractors used social media to show their appreciation for TA bonus coupons, and let
customers know the coupons were available with a qualifying install. This was the first time Cascade
noted a TA highlight bonus coupons in their customer correspondence and tag Cascade as a partner
in a social media post. The Company will investigate opportunities for promoting the idea of TA’s
advertising rebates in social media communications with customers to further the reach of the EE
message. One such advertisement can be seen in Figure 2.

Figure 2: TA Social Media Post

- Nordic Temperature Control
July 20, 2021- @

As a thank you for being a Trade Alley of Cascade Natural Gas Corporation, we received a
second round of bonus coupons valued at $100 on top of the already util... See more

BONUS COUPON AVAILABLE

$]OO Special Financing

Additional coupen on 0% Interest O Payments for 12 months
utility rebates up to $1500.

NATURAL GAS |

ﬂlDENmﬂVAC SERVICES

E SOLUTIONS

Cutting-EdgeFechnalogy | Lifetime Craftsmanship Guarantee

[
NORDICTEMPCONTROL.COM

HVAC Contractor Burlington, Mount Vernon | Nordic Temperature Learn more
Control

Social Media

As the community worked to come out of the pandemic, Cascade recognized that some customers
may not be able to afford large upgrades, or that supply chain issues caused months long delays for
upgrades to be completed. The program pivoted to focus more on what customers could control for
both residential and low-income customers.

Behavioral changes like adjusting a thermostat or completing annual check-ups to ensure the home
is running as efficiently as possible were spotlighted as the social media posts included in Figure 3
demonstrate.
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Figure 3: CNGC Residential Social Media Posts

(375 Cascade Natural Gas Corporation
January 5.2021 - @

e feel a bit cozier with our energy efficiency tips at https://buffly/2YusXrr
=5 Cascade Natural Gas Corporation

August 31, 2021 - @
Make sure your furnace is winter-ready and running at peak perfarmance by having a contractor
do annual preseasen check-ups! It can save money and energy. Get more tips at
https:/! 2¥usKrr

Home feeling like it
can't keep in heat?

Al
Get your furnace
dd ready for winter.

Some simple steps can help
keep the heat in and cold out.

Learn more by clicking
the link in this post.

(5% Cascade Natural Gas Corporation L5 Cascade Natural Gas Corporation
September 24, 2021 - @ November 2, 2021-Q
Install an ENERGY STAR® certified smart thermostat & save money. Need more incentive to buy? Receiving help with heating bills is much easier than you might think. Relieve the burden. Visit our

ENERGY STAR® smart thermostats include:

« equipment use & temperature data you can track & manage
+ Wi-Fi compatibility

+ Automatic updates

More savings for your home: https://buffly/3320cad

Assistance Programs page for information and applications: https://buffly/31XCasw
#keepwarm
#assistance

Website Analytics

Website traffic trended in line with the program’s application intake, matching the steady interest
through the year with an increase in the cooler months and lower activity through the summer. Table
1 provides a breakdown of page views per month by URL.
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Table 1: 2021 Pageviews per Month by Website

2021 Pageviews Jan | Feb | March | April | May | June | July | Aug | Sept | Oct | Nov | Dec
/residential-rebate-offerings/| 1387 | 1264 | 1221 | 783 1; 773 | 768 | 949 | 968 | 1185 | 1149 | 1092
/energy-efficiency/ 823 791 788 676 0 594 | 669 |« 787 | 774 | 654 | 879 | 794

/residential-rebate-
offerings/residential-rebate-
application/ 575 | 483 431 | 343 0 307 | 305 | 376 | 415 | 490 | 550 | 586

As Figure 4 demonstrates, Google Analytics show that 77.2% of online users were new visitors to
Cascade’s website. It is encouraging to see website traffic from customers who haven’t participated
in the program, and likely are new to energy efficiency or the Company’s rebate offerings. The data
shows there is room for growth when targeting new customers instead of repeat customers.

Figure 4: 2021 Web Analytics Review

B New Visitor B Returning Visitor

Users New Users Sessions

13,928 11,993 18,821

—_— | —

Number of Sessions per User = Pageviews Pages / Session

1.35 34,555 1.84
— | T~

Avg. Session Duration Bounce Rate

00:01:27 59.21%

""__"‘—'\/“""-—-"‘—'_.___/“‘“ﬁ‘__.—-—

Figure 5 shows the number of new unique users visiting the website per month. A steady flow of
visitors is shown throughout the year. Please note that the month of May did not see zero new unique
users. An error occurred in the tracking for May that resulted in the metrics for this month being
unrecorded.

Figure 5: 2021 Website Traffic by New Users to Energy Efficiency Landing Page

@ New Users

2,000

February 2021 March 2021 April 2021 Ma-,"2021 June 2021 July 2021 August 2021 Seplember 2021 October 2021 November 2021 Dece..
-

In May, the department released a well-received bill insert highlighting tankless water heaters. The
increase in calls shown in Figure 6 demonstrates the effectiveness of the bill insert. The department
continues to track bill insert calls to monitor the impact of messaging on Cascade’s online platforms,
as well as tracking telephone communications with customers.
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Figure 6: 2021 Incoming Tankless Water Heater Bill Insert Phone Calls

2021 Incoming Tankless Water Heater
Bill Insert Calls

60

40
20

Jan Feb March April May June

While most customers land on the main EE landing page by directly searching the web link, some
come from third party websites where the customer may be purchasing new equipment. For
instance, as seen in Table 2, the second most popular third-party website is ENERGY STAR®. Most
customers were on the ENERGY STAR rebate finder page, which led them to one of the EE pages.
Another example is Lopi Stoves. Most customers that came from the Lopi Stoves page were looking
at a specific model, 34 DVL Deluxe Ember Glow fireplace, which then led them to the Cascade EE
landing page.

Table 2: 2021 Third Party Web Referrals

Source

Users 4

2,426

% of Tota I'—_:

1. customer.cngc.com 668 (26.85%)

2. energystar.gov 452 (18.17%)

3. lopistoves.com 153 (6.15%)

4.  homedepot.com 116 (4.66%)

5. cngc.dsmcentral.com 104 (4.18%)

6. fireplacex.com B4 (3.38%)

7. eastads.simpli.fi 66 (2.65%)

8. westads.simpli.fi 57 (2.29%)

9. lowes.com 47 (1.89%)

10. sensi.emerson.com 34 (1.37%)
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Residential Advertising

The Company’s advertising is most active in the spring and fall aligning with the Home Building
Association (HBA) home shows across the state when there tends to be a higher concentration of
community activities; for more info on advertising with HBAs see the Home Builder and Homeowners
section of this report. Table 3 outlines the advertisements that were placed throughout the year, and

Table 4 shows the annual impressions for each media type.

Table 3: Calendar of Ad Requests

January February March
v Best Version Media v BVM v BVM
Magazine (BVM) v" CWHBA Annual v" SICBA Home & Garden
v’ Taylored Living Directory show book and bingo
Magazine card
v" SICBA Annual Directory
v" BIAWC Annual
Directory
April May June
v BVM v BVM v BVM
v Taylored Living v Yakima/Walla Walla
v Kitsap Earth Day Baseball campaign
Newspaper v" Mount Baker Theater
v" BIAWC Home & (MBT) film preview
Garden Show insert
v" LCCA Spring Directory
July August September
v BVM v BVM v' BVM
v" Taylored Living v' MBT program ad v' MBT program ad
v" NW Fair Ad v" KBA Tour of Homes
v' CWHBA Tour of Homes
v LCCA Fall Directory
October November December
v BVM v BVM v BVM
v Taylored Living v' MBT program ad v" MBT program ad
v" MBT program ad v' Veteran Promo
v" Whatcom Home Tour v' TA Promo

Table 4: Annual Impressions by Media Type

Print

Digital Video

Radio

429,901

280,501 462,187

1,007
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Print and Digital Advertising

When possible, Cascade advertised at in person events across the service territory with static or
digital signage, event programs, and shared community messaging encouraging customers to
participate in the many options available through Cascade’s EE programs.

Baseball campaigns

Cascade advertised with 3 baseball teams during the 2021 season with stadium signage and player
interviews promoting the “most efficient” player of the game aligned with Cascade EE imagery and
messaging. Figure 7 demonstrates a still image of the advertisement played during the interview.
Follow the link to watch the interview and advertisement online.

The Bellingham Bells outreach touched 51,248 fans over the summer season through stadium signage
and the distribution of pocket schedules through the community. The Bells made the playoffs against
the Yakima Valley Pippins, providing an opportunity for customers from both communities to learn
about Cascade’s rebate program.

Even with social distancing, the Yakima Valley Pippins were able to reach nearly 21,000 fans in the
stadium and over 23,200 streaming views during the 2021 season. Between the concourse signage,
30 second home game video, and player interviews, Cascade made over 40,000 impressions with
Yakima customers.

Figure 7: 'Most Efficient Player of the Game' Post-Game Interview Link

The Walla Walla Sweets play to a stadium that can hold over 2,300 fans and their baseball games
received similar reception to that of the Pippins. Cascade leveraged concourse signage, streaming
videos, and logoed giveaways to reach the Sweets approximate 40,000 fans. The 30 second
commercial during more than 20 broadcasts reached 14,945 views and via radio 1,007 unique
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https://www.youtube.com/watch?v=T6k18TKzOVQ&ab_channel=PippinsBaseball

listeners were exposed to Cascade’s message. See Figure 8 for more examples of the advertisements
Cascade used with the Pippins and the Sweets.

Figure 8: Baseball Advertising Across Teams

Postgame show
screen grab with
CNGC/Pippins

backdrop
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Theater

Theaters were able to reopen for the summer of 2021 with socially distanced movies followed by a
full production season of in person theatrical performances. Cascade partnered with the Mount Baker
Theater in Bellingham Washington to ran two static ads for 30 seconds each as seen in Figure 9. The
ads were shown 5 times per film during the previews in May to a captive audience. The Company
estimates that there were 696 unique impressions generated through this effort based on ticket sales
from the duration of this advertisements run in the theater.

Figure 9: Static Movie Preview Ads

O 1) s T 2
Does your office or hpme office ne_ed an upgrade? HOME IMPROVEMENT THIS SUMMER?
Visit www.cngce.com/energy-efficiency for energy efficient natural gas rebates,

call 866-626-4479. ENERGY EFFICIENCY REBATES ARE AS EASY AS 1, 2, 3!

1
Commercial ASCADE  Gas  Frepce STEP ONE STEP TWO STEP THREE FINISHED!

rebates available, too! e ® v v v
+ Programmable % alp
hormostat L aiy

se your energy Contact a contractor.

D D In the Commasmity to Serve” &
K nt upgrade. Cascade recommends ¥
D D e e e

« Tankless
Wa =)
+ Boiler
\ + Furnace n n u

it cngc.com/energy- mail
fo see if For insulation, a Cascade
Natural Gas | Trade Allyis required o | Online applications located | fNCASCABE " & (0
complete the install. at cngc.com/energy-

« Floor Insulation

Cascade advertised in 11 digital theater programs at Mount Baker Theater during the fall of 2021.
The advertisements, as seen in Figure 10, in these programs informed customers of potential
residential incentives. By advertising with the digital ticket email, all theater attendees were able to
access the Cascade web link with the advertisement in their program or via a QR code at the
performance. Mount Baker Theater provided an outlet for a more diverse audience as attendees may
have visited for comedy acts like David Sedaris, musical performances from artists such as Wilco,
variety shows like Stunt Dogs, or holiday specials which included Stars of Magic.
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Figure 10: Theater Program Advertising

Setmes.  Endless love...

because you want it to last.
Build on that relationship with your home
and show il some love.

you've put in the work [|

Invest in high-efficiency upgrades
fo your natural gas home and receive
a check from Cascade.

CASCADE
NATURAL GAS -

B ——

In the Commusnity to Serve®

Happy

KENOYER

Don’t wait to upgrade old,
inefficient equipment...
Enjoy heat and savings

when you need them most.

Goft canda el coupns recesmatle in the
[T —————"———

‘B804 10" St Bellingham WA | 360.756.1005

‘Tis the season for giving

Let Cascade give your family the gift of rebates by upgrading your
home to high-efficiency. Installing energy efficient
equipment such as a 5% AFUE gas furnace
could eamn you a $400 check in the mail!

AR B TR
Visit www.cngc.com/eneray-efficiency/.
to apply todayl

B ,*

spotiight MBT| 3
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Home Builder and Homeowners

Throughout 2021, Cascade continued print and digital advertising with HBA, regional directories,
Home and Garden Shows, and New Home tours as illustrated in Figure 11. Cascade ran two biannual
directory ads for regional HBAs informing builders, customers, and contractors of available new
construction rebates.

Figure 11: HBA Directories

Planning a remedel?
Offset energy efficiency install costs with rebates! Visit cngc.com /energy-efficiency to get storted.

’,F‘!ooted in Energy Efficiency

When you put your roots down in a new home,
Cascade can help you thrive with energy efficiency

' CASCADE
NATURAL GAS |

I the Community to Serv

. B

Help keep your community safe!

for incentive information.

Addifional restrictions apply, visit our wabsite for efficiency requirements.
Rebates available but not limited fo . . .

$400 Fumace $300 Fireplace $750 Boiler

Submit a copy of your invoice via our online portal, then receive a check in the maill

Rebates to make you smile . . .

Have you been thinking about making energy efficient
upgrades to your home?
8'1 Know what's below.
. Gall before you dig.

U

Making the choice to conserve natural gas may earn
you a check in the mail!

New seasons
bring new beginnings
Whether planting a new garden, landscaping,
or planning to extend your gas line . . .

866-626-4479 Remember:

www.cngc.com/energy-efficiency call g11 before You dig to start your project safely!
CASCADE If your upgrade meets efficiency
requirements, complete your project on a
I\T_?M ° high note with a rebate from Cascade.

In the Community to Ser

7o
v)

Visit cnge.com/energy-efficiency to submit your invoice
via our online application portal.

Have questions? Call 866-626-4479

Spring Home and Garden shows were either canceled or virtual in 2021, but those who were able to
host an event got creative with engagement. The Skagit & Island County Builders Association offered
a BINGO card for customers to engage with business members by either visiting or interacting with
them for a discount, item, or social media engagement. Others held virtual tours with links to partner
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websites and allowed for advertising on their digital platform. Examples of engagement opportunities
and advertisements are provided in Figure 12.

Figure 12: Home Show Advertisements

Home and Garden Show Bingo Tour of Homes Ads

T Busiess BINGO

“"""g‘““““ mﬁl"“’“ Buldes Frst Sowee | Bume Bk Hermge: Burk Building or remodeling a home? Don't overlook our REBATES.
ental . -
H |.V|C - o k‘ ilders Herllage Cascade Natural Gas Residential Rebate Offerings®
S pr } - Eane
1 [l 36662644791« boria| W 4 FFSISOUITEY SANK | Tuie s pitue owsde
[ vt mierbewe o ow businessand e $400 furnace ‘ $350 Tankless Water Heater $300 Fireplace $100 Exterior Door
Lite = on Facebook Uk us on Faceboor | Like us on Facebook us on Facel
ol e e — P Punbong & Floging] The Resl e Bock 95% AFUE+ .91 UEF + 70% FE+ U-Factor .21 or lower
i . u:.agmm r
T | M c{“’? ISR el Estae Book Looking for more rebates? Visit our website for a complete list of offerings.
e s o Facebodk - \:t:j‘\‘;:i':"_:;: c To apply, submit a copy of your invoice(s) and application via mail, or enline at:
for s chance ta win s | Sy 0 | b enteed o | slumbingheatiog W | 10 ¢ e i
bee crpet deanngl | Like us on Facebook | %67 $300 gverwarl | Lie us on Facebook | 70 1154 =it bosk. “Addionl resicionsaply.Vist termsandcodions for mor nfonaton.
Sles Pawes Sew
Sien Dag Free Spacel M;:cr e | People Bank
iy

Il 1804503158 < <mad °

SLILEY INSL 'K\\(-E'-I)Cﬁ)plt‘,SB:]Ilk_
o o e ek v

T - ;

ridvieein e | SIGNDOG

Have your cake and eat it too . . .

2 e e e, b o |
A S olow us on Facebook

o Fallow s on Facebook ‘et s
- .. .and the idng on fop?

A Kk Gt 8 e ij }-:g:::“ CofiSane Sowd Cedurbumoes Insulation costs may seem prohibitive, There's NO CAP for q:‘uﬁlyin: installs
gNERGY =’D?EA'!'IN!; @ - "_\. but we've got your back! and if you bundle with other insulation
L TGES ) G, | O, < upgnsyou i got 10 S50 Bons.

e | IR = seessnal o o anFacebaoior| Vit busnes o o Luckily for Cascade customers, our incentive

1achimeds plaform of

rutagram
your chomiled ad lag w L stamp

380 Paiting of MW WA

350-/?:\11%1‘“!\15; @ﬁi\\&\

Like us on Facebook 4
program can help sweeten the transformation fo

a warm, highly efficient natural gas home.

Cuvsroe Live's Astafanl]  Harmsen LLC
[ v paness

~ | SGHARMSEN | P
Felow Divinme binds Adel Folaw u1om Lickediner

Earn up o $1.00 per square foot for qualifying installs:

ssslolacdaaain,

By, or Fucdbch Lheus on Facebockl | Like us on Facebook (SORMSSI QUL frovmsini B ' www.cngc.com/energy-efficiency
edlmtagen | e p— by g i
Get 5 Bingo squares in a row filled either vertically, horizontally, or diagonally for 1 entry into the 3500 gift B66-626-4479
sard giveaway sponsored by Sound Cedar Lumber! Get a BLACKOUT for 5 entries. Mail or drop off your
completed bingo card to 155714 Peterson Road, Burlington WA 98233 or email it to info@sicha org by Friday,
April 16¢h. Drawing will be live on the SICBA's Facebook page an April 19th at 10 am. CASCADE
NATURAL GAS
Name: Phone #: ST
st o o
In the Community to Serve*
-
g .
o e -
- —— -
- S—————
[S - -

HBAs adapted and adjusted to restrictions for Home Tours across the state offering virtual, in person
and a hybrid model. Central Washington HBA excelled with their hybrid tour resulting in the most
homes on tour in the state as well as thousands of unique users and impressions visiting their
webpages or viewing their digital display ads. Cascade was forward thinking in running an article
describing EE rebates in more detail as Central Washington HBA received about 76,000 digital ad
views using advanced audience targeting based on consumer interests. Figure 13 provides a more
detailed looks at the impressions generated through Central Washington HBA’s web traffic, as well
as an example of how the in depth article looked.
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Figure 13: CWHBA Home Tour Statistics and Article

Social Media Ads

SOCIAL AD &
ORGANIC PERFORMANCE

~76K 44,978

IMPRESSIONS TOTAL PAGE REACH
DIGITAL AD VIEWS UNIQUE USERS
ESTIMATED

4,058 1,680

VIDEO VIEWS INTERACTIONS
LIKES, COMMENTS,
REACTIONS, SHARES

Website Display Ads
DISPLAY AD PERFORMANCE

180,440

Impressions

47,224

Unique Users

It’s what's on the outside, and inside that counts

CASCADE
MNATURAL C

at comes to mind when you hear the
phrase, 3 "Whole Home spproach to energy
effidency”? I It a low-cost, no-cost "tumn down the
thermastat and tum off the lights” approach? Inthe
Industry, whn we talk about 3 Whol Home
approach to energy efficlency, we're referring to the
hame as a system and energy use as an element

af that system. Inst=ad of compartmentalizing your
home Into discrete equipment, Imagine everything
warking s a whale.

Taking a first step towards energy efficency by
upgrading your furnace or boller Is great, but don't
stop there. Maximize those energy savings to
Improwe your home by Increasing Insulation or
upgrading windows. Remember, the exterior k Just as
Important = the Interlor.

If your home experiences a failure, did
you miss a ery for help?

Start with the most ebvlous, or vislble pleces of your
system. Let's say your HVAC system falled
prematurely, consider what factors led to this.
Tunnel vislon around the unexpected equipment
fallure could leave you treating the symptoms,
rather than the root cause.

When was the last ime that furnace fitter was
changed? How about those heat ducts, are they
sealed and Insulated? Maybe you're unknowingly
heating the cutside due to 2 lack of Insulation,

In much the same way that humans use clothing to
regulate temperature, a Whole Home approach
focuses nat anly on the fumace and air condtioning
buton the shell of the home and how well Itinsulates
agalnst cutdaor temperatures. Curing the heating
sazson, think of Insulztion as 3 hefty coat for your
home. Correctly-Installed Insulation acts as a well-
fitting coat, preventing heat from escaping. However,
even If you have that durable puffy coat, you will still
feel the plercing cold If the neck and sleeves gap.

Home upgrades can be nerve-wracking. Whether It's
finding a contractor, or the daunting upfront cost.
Qurrebate program Is Intended o remave
roadblocks preventing customers from Iiving In
affordable comfort. The Cascade Matural Gas
program offers services to help, Including an anline
directory of recommended Trade Ally contractors to
alleviate the pressure of inding a vetted Installer
famillar with program requirements. Cascade
recognizes your home k unigue. To get that coat
fitting Just right, we recommend Insulation be
Installed by ane of our Trade Ally contractars, If
you're seeking a rebate to offset that Investment, a
Trade Ally contractor Is required far sligibiity

Now that you've got your coat on,
take the next step.
Wisit yww. cnge.com /energy-efficiency for more

Infarmatlan on how you can save maney and snergy
whils Improving your home's comfort.
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Print outreach

Outreach in a magazine that is community oriented, well respected, and printed on a regular cycle is
powerful for the program when it comes to influencing human behavior and decision making. The
more someone sees a brand or program, the more likely they are to remember it, so repetition is key.
Cascade advertised in feature issues of newspapers and reoccurring magazines, offering both print

and digital viewership.

Best Version Media expanded to 6 magazines in the Cascade territory: 2 in Bellingham, 2 in Skagit
county, and 1 each in Moses Lake and Pasco. Taylored Living magazine focuses on the Tri Cities region.
With strategic articles and monthly changing advertisements, customers were exposed to all the
incentives Cascade offers through the year. Four articles on energy efficiency ran through each of the
various magazines. Examples of the magazine advertisements are shown in Figure 14.

Figure 14: Best Version Media Magazine Advertisements

Relax,

Debating between installing a
conventional water heater or a tankless2

High-efficiency tankless water heaters reduce hot
water anxiety and pay you back in

energy savings!

Install a gas tankless water heater with a .91 UEF
or higher for a $350 rebatel

-----------

A i

www.cnge.com/energy-efficiency | B66-626-4479

...........

Stay home,
Stay healthy®

Upgrade your furnace to high-efficiency and
seal ducts for a $550 combined rebate.

Use PROMO CODE:REB8T3S
for an extra $20 back!

chgc.com/energy-efficiency

Save money for the more important things in life!
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Cash incentives,
for energy efficient installs

Swap out your standard gas furnace to high-efficiency!
Delight in years of savings, and a $400 rebate.

Write PROMO CODE:REB8T3S

on your invoice for an exira $20 back!

www.cngc.com/energy-efficiency

T
Ditssams Dhy.

HONORING ALL WHO SERVED

* e Y K *

= November Limited Time Offer ——

As a special thank you this Veteran’s Day, Cascade Natural
Gas is honoring all veterans and active military duty
personnel with a $100 bonus incentive during November.

For our customers who served, and have installed a

qualifying, high-efficiency” natural gas upgrade in November,

please write promo code VET2021 on your rebate
application or invoice to receive the bonus.

Visit www.cnge.com/energy-efficiency/
or scan the QR Code to apply now!

“Restrictions apply, see terms and conditions.
Call B66-626-4479 with questions.

E sier and
you could be a winner if you act now!

Collect invoices from all 2021 er nt space and
water heat installs anc

Visit M.sm.sm&u.em_eﬁumw apply online, or

download a fillable application to mail in with your invoice(s).

Then sit back and wait for your reward in the maill
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In the Spring of 2021 Taylored Living adjusted to a subscription only distribution, becoming a more
high-end periodical throughout the Tri Cities region with a quarterly distribution. A coffee table or
waiting room magazine with a 3-month viewership in the community could result in 25,000-50,000
viewers per quarter. This allows for broader messaging to customers as they are considering interior
design, home improvement ideas or possibly a grander remodel. As illustrated in Figure 15, Cascade

focused on home and water heating ads to present luxury designs with fireplace ambiance and new
windows.

Figure 15: Taylored Living Magazine Ads

SRR

Incentives

to keep you
toasty this fall

opeN A (indesy.
TO ENERGY SAVINGS

HOW TO W& PAIVE JOLAR HOAT TO HELP YOUR HOATING BILL

Rebates can make
transitioning from
standard to

efficient equipment
. S affordable!

Fireplace incentives
available.

Visit our website
to see what rewards
are in your future.
www.cnge.com/
energy efficiency

a0
. o §
3 =
3 :
3l
.
WHEN IN DOUET,
THROW IT OUT A FUNCTIONAL APPROACH
erurbsier sty od Medcing, it infs mestion & Spreg Produce That Con iy
.
ff/-
Soak in the -
SAVINGS |
S You'll flip
heating costs over these
by instolling on rebates!
energy-efficient
tonkdecs
‘woter heater! $400
Furnace
$300
Fireplace
$750
Boiler
EEE-Ze-44TE
Visit:
energy-efficency
for all offerings
& mmmean from Cascade.

Docket UG-210838 Community Outreach Report WP-5

19| Page




Email/ Holiday Card

Due to the success of last year’s virtual card and with Cascade’s staff and many partners still working
remotely, a digital holiday card was distributed to partners, vendors, and friends of the Energy
Efficiency program. The 2021 Holiday Card is shown in Figure 16.

Figure 16: 2021 Holiday Card

WHATEVER IS BEAUTIFUL.
WHATEVER IS MEANINGFUL.
4 WHATEVER BRINGS YOU HAPPINESS ...
MAY IT BE YOURS THIS HOLIDAY SEASON
9\"‘/ AND THROUGHOUT THE COMING YEAR.
Aia Gl oy Dol W
(wrrica (( oolustean 1o ek il
= 6“9/ @ ptd
= ~ 2 e
T Sl Sty /)
=
p— P febrr Gt o
e [ &, e Fore s
Ny o™ iof,
DURING THE FESTIVE SEASON, WE PAUSE TO EXPRESS OUR DEEP APPRECIATION AND GRATITUDE
WISHING YOU AND YOUR LOVED ONES THE HAPPIEST OF HOLIDAYS FOR OUR PARTNERSHIP WITH YOU OVER THE PAST YEAR
AND A erf W‘er'/,~ NEW YEAR. 'WE EXTEND QUR VERY BEST WISHES FOR A HAPPY, HEALTHY, & SUCCESSFUL NEW YEAR
Jd d

FROM THE CASCADE NATURAL GAS ENERGY EFFICIENCY PROGRAM

Cnsan/; nnﬁ:m/ {ﬁm = gm%j gjmvewg

Going digital is a great way for the department to communicate with partners while saving time and
resources. The third-party service Greenvelope provided a customizable email merge template
making for a swift, painless process to reach more than half of the intended audience. The impression
chart provided by Greenvelope shows a 56% open rate (see Figure 17).

Figure 17: Holiday Card Open Rate Report

Send Visit Send Page | »

Open Rate 56% Delivery Optimizer Unopened 163

«©

Opened 214
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Collateral
In 2021, Cascade produced collateral promoting both specific measures and program offerings in
general.

Trade Ally Collaboration

Each year Cascade relies on its TA network of contractors to spread the word about energy efficiency
incentives to their shared customers. Through additional coupons or shared advertising, Cascade’s
TAs benefit from increased business and happy customers.

Bonus coupons

Unlike previous years when a single batch of bonus coupons was mailed to TAs in late spring for use
throughout the remaining year, two batches of bonus coupons good for 6 months each were
distributed in 2021. The additional coupons were intended to help TAs incentivize customer
participation as everyone continued to recover from the pandemic.

Cascade opted to offer 2 batches of coupons with each individual coupon worth $100. This was a
change from the previous year when the coupons reduced in value to $50 if redeemed after July. The
higher value was meant to help TA’s secure customer sales and provide an extra cash incentive during
harder economic times. Early in 2021, 2175 coupons were mailed out, with an additional 630 sent in
the summer to TAs who submitted at least one coupon before June 30t". Cascade found 20% of the
coupons distributed were redeemed resulting in $64,000 worth of bonus incentives. Figure 18
demonstrates the two sets of bonus coupons that were distributed to TAs in 2021.

Figure 18: Bonus Coupons

Winter Bonus Coupon Summer Bonus Coupon

CASCADE NATURAL GAS BONUS COUPON

VALID JANUARY - JUNE 2021

CASCADE
NATURAL GAS |
$100

VALID JULY 15t - DECEMBER 315t 2021
ez

Trade Ally Name: T

Trade Ally Name:

THANK YOU! THANK YOU!

Many thanks from Cascade for taking steps towards toward energy efficiency in your home! Many thanks from Cascade for taking steps towards toward energy efficiency in your homel
The Cascade Natural Gas Energy Efficiency Program is proud to team up with Trade Ally The Cascade Natural Gas Energy Efficiency Program is proud to team up with Trade Ally
contractors fo offer you a “rebate bonus” for completing energy efficient upgrades*. contractors fo offer you a “rebate bonus" for completing energy efficient upgrades*.

To redeem coupon online, scan QR code, apply
and upload an image of coupon with your invoice.

See back for additional information.

Please submit your bonus coupon with your application and invoice via mail, Please submit your bonus coupon with your application and invoice via mail,

or online at cnge.com/energy-efficiency
Have questions? 866-626-4479 Have questions? 866-626-4479

or online at

1 2Limit 1 coupon per custs

*Coupon applicable to rebates equal to or greater than coupon value
*Coupon must be attach is for distribution y desig
*Cou

Trade Ally

? iped by post office by
In Calandar year 2022 are invalid *Coupon doas not ig
ol

not eligble
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Radio Campaigns

Cascade offered TA’s the opportunity to partner on radio campaigns in 2021, showcasing rebate
opportunities that the contractor can offer their customers. Offering each TA marketing funds to
promote Cascade’s energy efficiency program alongside their business, fourteen contractors
participated in a 60 second commercial broadcast for a week over 3 radio stations. To hear a selection
of these ads, please open the attached files: West Mechanical Radio AD; Clean Crawls Radio AD; Ronk
Bros Radio AD.

Bill Inserts

TAs are an important part of the EE program, and Cascade utilized bill inserts to highlight the benefits
of choosing a TA for a customer’s upgrade. Figure 19 provides examples of the residential bill inserts.
While the rebate program may be known, customers may not know the numerous contractors at
their disposal who are familiar with Cascade’s rebates and efficiency requirements. Instead of talking
with a contractor who may just be trying to close a sale, Cascade’s trusted TAs will take the time to
talk about high efficiency with Cascade’s customers, explain the benefits, and what the customer
must do to claim a rebate.

Figure 19: Residential Bill Inserts

r 7
ACI‘;;%R&L Gas, Trade A"y contractors,

Tis the season
' :® in the community to serve.

to seal in the savings!

Trade Allies are trusted community partners
who work with Cascade o install rebate eligible
high-efficiency upgrades.

Create
heartwarming moments
with
Cascade Natural Gase

Unwrap your home's
potential with
cash back rewards!

Put money back in your wallet
by making high-efficiency
upgrades this season.

Visit:
WwWwW.Cngc.com, enE!QV—efﬁCienCV

for rebates to meet your home
improvement wish listl
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Looking for ways to save money this
holiday season? Contact a
Cascade Trade Ally contractor
to seal vulnerable areas in your
home. Start claiming savings today!

Once the work is complete, submit
your invoice and application via mail,
or enline at:
www.cnge.com/energy-efficiency
to claim your rebatel!

Earn up to $1.00 per
square foot for
aftic/ceiling insulation.

Additional insulation incentives
available. See website or call

B66-626-4479 with questions.

*Hames must be heated by natural gas.
See full terms and cenditions anline far details.

12z

Why should you use a Trade Ally?

These service providers are familiar with
eligibility requirements for earning your next
rebate! Find a contractor online at:

gc.com/energy-efficienc

Trade Allies understand the value of energy efficiency, and strive to identify appropriate upgrades
for your unique home. These WA licensed contractors are familiar with Cascade’s rebate program,

and fake the guesswork out of qualifying for a rebate.

Rebate eligibility’

While choosing a Trade Ally is recommended, this is only required for rebate insulation eligibility.
Doors and thermostats are the only measures where a self-install is allowed, all other space and
water heat upgrades must be installed by a WA licensed contractor.

Remember, Cascade racommends getting three bids. Visit our online directory at

tions for more

cy to find your Trade Ally today! Call 866-626-4479 to get started.

information.

10721

22 | Page



We have rebates!

Residential Incentives:

Residential Incentives:

Insulation Rebates:

Space & Water Heat Rebates:

Floor Insulation
$.75 per square foot

High-Efficiency Furnace
$400 - 95% AFUE+

Wall Insulation
$.75 per square foot

High-Efficiency Fireplace
$300- 70% FE+

High-Efficiency Boiler
$750 - 95% AFUE+

Attic or Ceiling Insulation
Post R38 - §.75 perquarsfoct
Post R249 - §1.00 per=auersfact

Don't pay to heat unused hot water

Instead, install a high-efficiency fankless water
heater and get paid to save on heating costs
with a rebate from Cascade.

CASCADE
‘ SNATURALGASE

Inthe Community to Serve

Duct Sealing - $150

Exterior Entry Door
$100 - U-Factor .21 or lower

Whole House Air Sealing - $150

High-Efficiency Tankless
$350 - .91 UEF+

Duct Insulation
.50 per bnsarfoct

Are you in hot water?

Combination Radiant Heat
$1,250 - 95% AFUE+

Thermostat
$25 - Programmable for 7 days

CASCADE
NATURAL GAS
et et

In the Community to Serve*

Insulation rebates must be installed

by a Trade Ally contractor.
www.cngc.com/energy-efficiency

< .27 U-Factor - $7.00 per square foot
<.30 U-Factor - $5.00 persaursfoat

Most homeowners aren't familiar with the term
standby heat loss. This occurs when water in a
conventional water heater is constantly heated
and stored and unused heat seeps info the
surrounding area.

Atankless or on demand water heater runs only
when you need it, instead of making you pay around
the clock for hot water you're not using.

Rebates are for recent installs only.
To apply, submit an application online
with invoices. Call B66-626-4477

for more details. 21

Tankless Natural Gas
Water Heater

$350 Rebate

.91 UEF or higher

Must be installed by a WA
licensed contractor.

521

Cascade distributed two bill inserts to increase customer awareness of the Company’s Low Income
Weatherization Program. The bill inserts provide information on how the program can help income
qualifying individuals increase their homes energy efficiency. These inserts can be seen in Figure 20.

Figure 20: Low Income Bill Inserts

Keep your home warm and
cozy this winter.

Relieve the burden of managing energy costs.
Cascade Natural Gas is proud to partner with your local
weatherization agency to deliver whole home energy

aCASCADI
GAS

i the Communiey o Serve

upgrades to low income households.

eatherization for income qualified households involves a range of services
including heating if pl and repair, duct sealing, and insulation.

Washington State Low Income Weatherization Program Income Eligibility Guidelines
Income levels must be no more than the greater of 60% State median income or 200% of Federal Poverty.

60% State
Median Income | $31.752 | 541521 | $51.291 | $61.061 | $70831 | $80.601 | $62432 | $B4.264

Please refer to https://www.commerce wa.gov/growing-the-economy/energy/weatherization-and-energy-efficiency/
or contact your local weatherization agency for the latest income qualifications.

Call 888-522-1130 to get connected with the weatherization agency serving your community or
email conserve@cngc.com

Financial aid is available from Cascade Natural
Gas if you need assistance with your utility bill
Our partners at Community Action will process
your application,

These funds are available to anyene who
qualifies, including those who have been
negatively impacted by the COVID-19
pandemic. Learn how you can benefit from these
funds and receive assistance with your energy
bills.

Call us at 888-522-1130 to speak with a
Customer Service representative if you need to
make payment arrangements for your bill. The
phone number for your lacal Community Action
agency can be found on the back of this insert or
at www.cngc.com. Los hispanohablantes estan
disponibles para servirle en Cascade Natural
Gasy en cada agencia de Community Action.

CASCADE
NATURAL GAS |

In the Community to Serve’

Community Action Agencies

For an appeintment or more
information, please call or visit online:
Blue Mountain Action Council
Wialla Walla: 509-529-4980 | bmacww.org
Chelan-Douglas Community Action Council
Wenatchee: 509-662-8154 | www.cdcac.org
Coastal Community Action Program
Aberdeen (Grays Harbor County):

800-828-4883 or 360-533-5100 | www.coastaleap.org
Community Action Connections

Pasco (Benton/Franklin Counties): 509-545-4042
Prosser: 509-786-3379 | wwwbfcac.org

ity Acti is, Mason, &
Shefton (Mason County): 360-426-9726
or 800-878-5235 | www.cacimt.org

Community Action of Skagit County

Mount Vernon (Skagit County): 360-416-7585 o
888-401-0458 | www.communityactionskagit.org
Kitsap Community Resources
Bremerton (Kitsap County): 360-377-0053 | wwwkcrorg
Lower Columbia Community Action Council
Longview (Cowlitz/Wahkiakum Counties):
3604253430 0r B00-383.2101 | lowercolumbiacap.org
NW Community Action Center

South Yakima County: 509-865-7630 | wwwncactopp.org
0IC of Washington

YYakima (Upper Yakima Courtty): 509-248-6751
Grant/Adams Counties: 509-765-9206 | wwwyvoic org
‘The Opportunity Council

Bellingham (Whatcorn County): 360-734-5121
Qzk Harbor (sland Countyl: %0479-6577 |wwioppco.crg
Snohomish County Human Service Department
Everett (Snohomish County):425-388-7200
snohomishcountywa.gov/191/Human-Services

o—— T [ ~ | i [o -
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Commercial Outreach
The Commercial/Industrial (C/1) community outreach team supported several new tactics in 2021 to
drive program awareness and participation for Commercial and Industrial rebates. Throughout the
year, the team focused on three key initiatives:

e Foodservice giveaway — Outreach plans to develop a series of promotional pieces advertising

a foodservice equipment giveaway to support struggling restaurants in the CNGC service
territory.

e Re-COV-ery campaign — Given that many operating businesses are looking for additional
support on their path to recovery, outreach focused on campaign messaging that addresses

current customer priorities.

e Hard-to-reach focus — To support increased business development efforts in Zone 2, the
outreach team developed a postcard promoting Program awareness and TAs in this region.
Additionally, with the need to reach out to the Spanish-speaking market, the program

developed advertisements specifically targeting a Spanish-language audience.

Campaigns: Case Studies
In 2021, C/I focused on business recovery and promoting energy efficiency projects with great
success.

Gas Fryer Give away

Restaurants were some of the hardest hit industries during the pandemic and Cascade was
committed to help them. A promotional equipment giveaway of a Gas Fryer to a customer in each of
the three service zones concluded in April with three restaurant winners. Postcards were mailed to
more than 900 restaurant customers and 50 responded to the drawing. Figure 21 shows the
postcards that were mailed to restaurant customers, as well as an email distributed to restaurant
customers showcasing Cascade’s incentives for high efficiency Gas Fryers.

Figure 21: Gas Fryer Mailer and Ad

Mailer

It's Easy

Enter To Win a v . .
HIGH EFFICIENCY GAS FRYER g Enter To Win Today!
For Your Business
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Legacy Jiu Jitsu

\CASCADE

Fry Up Some Sweet Energy Savings

I you use a gas fryer al your business, you know they can be an energy suck
especially if the equipment is inefficient. To help you save energy and monay,
the Cascade Natural Gas Corporation Commercial Incentive Program is
offering a $750 cash incentive to eligible customers who upgrade to an

energy-efficient gas fryer.

This incentive is available for a limited time! Apply before February, 2022 to
take advantage of the incentive. Click here for eligibility requirements or click

below to apply for an incentive.

‘Serving the communty since 1553, Resirctons may apply. Cal
s g comveneny-efficiency, for o info

Copyright © 2021, Cascade Natural Gas Commercial and ndustrial, A nghts resenved.

Legacy lJiu Jitsu’s successful energy efficiency project was a great subject to highlight in Zone 3. In
June, a bill insert was run showcasing the project and in October, the team developed an email blast
highlighting the Legacy Jiu Jitsu customer case study, which received a 45.5% open rate and a 2.1%
click-through rate. See Figure 22 for examples of the bill insert and email highlighting Legacy Jiu Jitsu’s
energy efficiency project.

Bill Insert

LEGACY acaoet

T

4

Figure 22: Legacy Jiu Jitsu Advertising

Richland Jiu Jitsu Academy Partners
With Cascade to Combat Energy Bills
Laggacy Jas Jasu in Fichland, Wi recently redieved $2,800 in

incentives from the CNGC Incentive Program to rmake neeced
enengy upgraces. The laciity instaled uipke-pane windoes,

reducing enevgy v and inreoning curds appeal. The scadeny

enpacis 1o see nearly $450 in anvwal energy bill savings.

CASCADE
‘ iN

LEARN HOW YOU CAN SAVE

The Cascacte Nawsal Gas Commeecial snd Indusirial Progrem peovides

mabatas for the installation of high-performance upgrades to optmize

opertng budges and encrgy vie, Cammon prolect types incuds:

[ Hvac Upgrades

[ Kitchen Equipment and Appiiance Upgrades
[ Bullding Weatheraation

[ wiater Hoater Upgraces

Ready to get started?

Call 846-450-0005 or visit
wwwenge.comienorgy-eficieney for details
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>

SAVING MATTERS NOW MORE

THAN EVER - WE CAN HELP.

2800

Ostrom Mushroom Farms

Legacy Jiu Jitsu Combats High Energy Bills

Legacy Jiu Jtsu In Richiand, WA, wanted 10 gt 3 grip on energy costs. Thats
why Tey worked with CNGC's Commercial and Industnal Program when
Lpgrading 1o energy-emcient wIndows. Not only did e academy receive

$2,800 in cash Incentives from CNGC, but the new energy-eficlent windows
are 2io expacted ¥ save Mem nearly $450 on annual energy bills,

Ready t0 combat high energy bills at your Dusiness? CACK here 10 View
avakabie rebates or click below to downioad e application and apply today.

Download Application

Serving e cormrmuniy aince 151 Pusieioes mey sty Caf SO8-430-0008 or wrt
o 0 TR AT B o Irraion,

Copyrigh © 034, Comcmse Nomtrw! Gy Covmmarind s inshairm, 40 rphs resaevest

Installing three high efficient boilers for savings of over 91,000 therms, the Ostrom Mushroom Farms’
project completed in mid 2021. Cascade worked with a videographer to develop a customer case
study video for Ostrom Mushroom Farms in Sunnyside, WA. The case study was uploaded to the
website, shared on CNGC'’s YouTube channel and posted on social media. Click on Figure 23 to view

the Case Study.

Figure 23: Ostrom Mushroom Farms Video
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https://youtu.be/ylVk-vl3Y94

Online/Website
The Commercial EE website experienced a steady flow of traffic with small increases during the winter
months, which were primarily direct traffic and traffic from Google. Table 5 provides a breakdown of

webpage traffic by URL name.
Table 5: 2021 Webpage Traffic by Month

2021 Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec
/energy-

efficiency/commercial-

rebate-offerings/ 8 93 69 112 O 1,649 55 97 352 88 65 95

/commercial-and-
industrial-rebate-

application/ 81 69 66 34 O 44 38 27 31 60 43 46
/apply-for-an-energy-

saving-kit/ 4 0 1 0 0 1 0 0 1 0 1 0
/energy-efficiency/ 630 624 627 530 O 467 527 620 603 520 707 624

Like Residential, in the beginning of May the Google tracking code was inadvertently altered resulting
the traffic for May not being tracked. Once the issue was resolved, there was a significant increase in
traffic to the C/I rebate page, which is suspected to be attributed to the pause in the month prior.
Figure 24 shows the page views through 2021.

Figure 24: 2021 Commercial Webpage Views Compared to Applications

2021 Pageviews
1,649
1600
1400
1200
1000
800
600
400
200 8581, 9369 6966, “hy o [, 5538, 2a7, Iil 8860, 6543, %46,
o IHm He == B - e o B
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

352

B Commercial rebate page W C&I application ESK
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Print and Digital Advertising

Advertisements in 2021 primarily focused on promoting the Re-COV-ery initiative and highlighting
relevant customer stories, in both English and for the first time, Spanish. Due to a changing business
landscape, most advertisements were digital with a few print advertisements such as the web
banners in Figure 25 and the printed and digital ads in Figure 26.

Figure 25: Webpage Banners

GAs SAVING ENERGY MATTERS NOW
MORE THAN EVER - WE CAN HELP.

START YOUR RE-COV-ERY TODAY.
INCENTIVES AVAILABLE FOR GAS EQUIPMENT UPGRADES. 22

I the Community to Serve*

Advertisements promoting the program were developed for the following publications/channels:
e Bellingham Herald
e Tri-Cities Area Journal of Business
e Kitsap Sun
e Skagit Valley Herald
e Yakima Herald
e Google search (Spanish and English)
e Tri-Cities Chamber of Commerce e-newsletter
e Washington Hospitality Association Annual Buyer’s Guide

The RE-COV-ery ads were split into three messaging themes: “Start your Re-COV-ery today”, “Don’t
leave savings on the table” and “Saving matters now more than ever”. In addition to the publications
and channels listed above, the team placed five print ads in El Sol De Yakima and a 30-second ad spot
in KZHR La Super 92.5 radio to reach more Hispanic-dominant communities.
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Figure 26: Printed and Digital Ads

START YOUR
RE-COV-ERY TODAY.

i

L

Rebates available for energy-efficient
gas upgrades. Bundle and install three
measures to receive an additional 10%

incentive increase!

Collect Your Rebates

SAVING MATTERS
MORE THAN EVER.

CNGC IS HERE TO HELP YOU
GET BACK TO BUSINESS.

Reboates available for gas upgrades.

Bundle and
1o receive a 10%

In the Community

NO DEJE AHORROS
SOBRE LA MESA

Amedida que las ermpresss continlan recuperandese de COMD-15,
dlientes comarciales @ industriales clogibles puodarn recibir un

2 an afactive para scralzscdonas de
equinos eleginies coma parte de la nidatva Re-COV-ery de CNGC.

jinstale cuslescuiara tres actushzacionss de bajo comsuma qua
widlicen gos para cbiener shorres adicionales!

Usme ol 865-450.0005 o vsite CASCADE
woww. e, com/anargy-afficiency NATURAL GAS
pirra v los iembalsos disponibles e

DON'T LEAVE SAVINGS
ON THE TABLE

Rebates available for energy-efficient gas
upgrades at commercial and industrial
businesses. Bundle and install three
measures fo receive an addifional 10%
incentive increase!

Collect Your Rebates

PREPARING TO WELCOME GUESTS BACK?
CNGC IS HERE TO HELP.

s we begin the long-awaited recovery fram COVID-19, CNGC's
Re-COV-ery Initiative offers a bonus incentive for qualifying energy
efficient projects. Hospitality and ladging customers installing three or
more eligible upgrades can receive an additional 10% in incentives!

Call B66-450-0005 or visit CABGAIH
www.cngc.com/energy-efficiency DATURAL GAS
to view rebates. =

In the Commnity o Sarve

INCENTIVOS DISPONIBLES PARA LAS
ACTUALIZACIONES DE EQUIPOS DE
SERVICIO DE ALIMENTOS
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Email/ Holiday Card

Four emails were distributed in 2021 to CNGC customers and TAs. The team added about 2,200
customers to the email distribution list in Q2, which increased average open rates. The emails had an
average open rate of 37.2% and an average click rate of 2%. Table 6 demonstrates reception to Emails

sentin 2021.
Table 6: Email Blast Reception
Date/Topic Open Rate Click Rate
May — Re-COV-ery 35% 3%
June — 2020 project application 24% 3%
deadline
October — Legacy Jiu Jitsu 46% 2%
customer case study
December — Happy Holidays 40% 1%

In May, the team developed an email campaign promoting Re-COV-ery and sent the email to 2,900
customers. This was followed later in the year by an efficiency success story sent in October and
holiday greetings being shared in December. See Figure 27 for examples of the Email Ads sentin 2021.

Figure 27: Email Ads

e PR
CNGC Energy Efficiency:
Helping Our Business Customers

[t 5 and grade
fooa service equipment, HVAC, DuSdIng weathenzation o all mree, iet CNGC be mere 1o
heipt

m windaws and add a
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Serve Up Energy Savings

f you installed any high-efficiency gas equipment upgrades on or after January
1, 2020 that qualify for Cascade Natural Gas rebates, don't forget to submit an

application to receive your rebate. The deadline to submit projects from 2020 is
June 30, 2021

Mot sure if your project qualifies? Click here for eligibility requirements or click
below to download the full application.

View Application
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Holiday Card

participation

wanted to share their personal anecdotes to thank you for your continue

We can't wait to continue supporting your business in 2022,

View Avalable Incentves

Serving e commanty since 1653 Rescion mby apply Cal BO0-450-0005 or st
o . GOy R e PR

Copyripht © 2071, Catcade Mitr Guas Commercinl and tssirel Al AQAS redered

Collateral

The team developed a foodservice magnet to promote rebates as illustrated in Figure 28. The
magnets were distributed to foodservice retailers in all zones. The purpose was to have these
magnets serve as a consistent reminder about Cascade’s C/I program offerings available to

customers.

Figure 28: Cascade Food Service Magnet

ilable! g
ate Aval et Up
J{e‘“ og %
& CASCADE %,
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In the Community to Serve*

Call 866-450-0005
or visit =

; 1@
Cnge. com/ energY'eﬁ‘

A Zone 2 direct mailer, as seen in Figure 29, was sent out to engage more customers in an under-

served areas. This was part of an effort to focus on areas with lower participation. The front of the

mailer mentioned Re-COV-ery and provided a few benefits to participation and the back listed out
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TAs in the area available to install upgrades. The QR code linking to the C/I rebates page on the back

of the mailer received 10 scans.

Figure 29: Zone 2 Mailer

WE HELP - .
BUSINESSES

SAVE ENERGY AND MONEY

As you start getting back to business, CNGC's Re-COV-ary initiative
zan help by providing increased incentiveswwhen you install any three
energy-saving equipment types.

Energy Savings

Bill inserts highlighted the Re-COV-ery campaign helping restaurants with bundling rebates

in Figure 30.

CNEE & Program
IR0 N Weapam S, Sl 3100
Iszacush, WA 98027

are shown

Figure 30: Bill Inserts

Re-COV-ery: Opportunites for
Commercial/Industrial Customers

As we begin the lang recavery fram COVID-19.
Commercial/industrial customers who install three or
Mo Measunes are ebgible for increased incentives.

Upgrade your food senice equipment, HVAC or

weatherize your building envelope, and receive an
addtional 10% in incentives.

aﬁmm

DON'T LEAVE SAVINGS
ON THE TABLE

The Cascade Natural Gas Commercial and Industrial program
preonicdes resates for the instal ation of te

et upgrades
ta optimae crergy use, Elighle com rd inchustrial
custormers can now abio seceve 3 10% eantives for

cusiying Upgrades i por of CNGCS Re-COV-ery initiative.
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CNGC WANTS TO HELP BUSINESSES RECOVER

Businasses under 50.000 square ‘et
mcentives as part of CNGC's Ra-COV.
maasures, What can you uparada?

icde 1o receve 3 10% increase in
it 12ling ery thee

a8 $5ma exampl
(] addd threw naw fumaces. or
1] Install o reows tanklerss. warar hoarer and bwe new fyers, o
[¥] Comploso a qualifyng insuaton projoc, replace okd sirgle-pane
windows and add 8 new boler
Ready to get started?

Call B56-450-0005 or visit
weeenge com/energy-eficiency for details

BUNDLE AND SAVE

§ row the Deginring of 2021, the progrem aes bcertvized s Re-COVoary oro scts
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MAXIMIZE YOUR EFFICIENCY WITH
COMMERCIAL TANKLESS WATER HEATERS

Installing high-cHficicncy tankless water heaters at
your business can help reduce water heating costs
while providing consistent hat water to keep your
custemers happy. CNG offers up 10 $150/gpm for
eligble commercial and indusarial customers
installing qualifying tankiess water heaters.

TANKLESS WATER HEATER BENEFITS

Tarkless systems. geonics hot water only who recsad, climingo wame
anc e egnmenial psct, anci cut down on gréeehous wistions.
Caver benefies inchuce

+ Space s Wolhung, fally condensing, foroes dreft d et vent unis
+ Nonipmiiy: Longes kg i stircie wils hesties

+ Smart bachackogy: Acess emCAsly v conrol o Moniios n reaktime
+ Versatilty: Provide s Hansorss Damessc

#Water i e heting

Ready to get started? :c_,‘.,,,,
Call 866-450-0005 or visit
wanw.cnge comfenergy-efiiciency for details.
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