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Advertising and Outreach 

Universal Service Advertising

T-Mobile advertised its universal service offerings throughout the calendar year 2012 via media 
of general distribution, including the use of media such as radio, television, billboards, print, 
internet, and targeted mailings, among other things.  T-Mobile also maintains various retail 
stores and authorized dealer locations throughout its ETC designated service area through which 
it advertises its service offerings.

Lifeline Advertising and Outreach

T-Mobile advertised the availability of Lifeline and Link Up services in 2012.  Specifically, in 
2012, T-Mobile: 

Posted information about its Lifeline offerings on www.usac.org
Posted information about its Lifeline offerings on the Company’s website, www.t-
mobile.com, in both English and Spanish 
Advertised the availability of Lifeline through newspapers distributed throughout its 
designated ETC area, including the following (among others): 

o Auburn Reporter 
o The Daily Herald 
o The Seattle Times 
o The News Tribune 
o The Wenatchee World 
o The Spokesman Review 
o Tri-City Herald 

Mailed more than 180 poster quality notices to offices where consumers likely to qualify 
for Lifeline would seek service, including social security and employment offices  

An example of the notices that T-Mobile made available to social service agency offices is 
included as Attachment 1.  Attachment 2 includes an example and evidence of T-Mobile’s more 
widely distributed advertising of its Lifeline offering.



T-Mobile Annual Certification 
2013

Attachment I 

Attachment 1 



T-Mobile Annual Certification 
2013

Attachment I 

Attachment 2 


