
 

 

Community Outreach Report 

 

Cascade performs community outreach internally for the Residential and Low-Income programs and 

contracts with TRC Company to perform outreach for its C/I program.  

 

The Company participates in diverse community events such as the Chamber of Commerce monthly 

networking gatherings and EE oriented networking clubs throughout the year. Networking 

opportunities like these provide venues to promote EE to a broader audience while informing 

customers about rebates. The Department also reached out to the community through local fairs, 

such as the Darigold Energy Fair, the Anacortes Energy fair and the Skagit County Fair. The Company 

takes full advantage of these events to discuss programs with community members, hand out swag 

and plant the seeds for future energy efficiency upgrades.  

 

Table K: 2019 Outreach Events Calendar 

 
March 

➢ Home & Garden 
Show TA support 
and Directories 

➢ Energy Club PSE & 

CNGC discussion 

➢ Guest Lecture 

Western 

Washington 

University 

April 
➢ Boise CNG call 

center 

presentation, 

detailing the EE 

team goals and 

programs 

➢ Earth Day  

➢ Tri Cities Chamber 

Annual 

Membership 

meeting 

May 
➢ District office EE 

presentation to 
staff to leverage 
field staff 
customer 
interactions 

➢ Sehome 
Highschool Check 
Presentation 
 

June 
➢ Baseball 

Campaigns run 
through 
May/June/July/Au
gust 
In Bellingham, 
Walla Walla, 
Yakima, Longview 

➢ Ad in Benton 
County 
Community Guide 

July 
➢ Walla Walla Your 

Green Life event 
➢ EE staff and the 

Energy Club tour 
of the Building 
Performance 
Center with a 
focus on training 
and modeling 
weatherization 
testing methods  

August 
➢ Navy base 

outreach & 
tabling 

➢ Skagit County Fair 
tabling During 
Safety Day 

➢ Community 
Energy Challenge 
targeted direct 
mail postcard 

September 
➢ Darigold Energy 

Fair 
➢ Anacortes Energy 

Fair 
➢ SICBA, CWHBA, 

Tri- Cities Home 
Tour/Parade of 
Homes 

➢ Climate Action for 
Smart Businesses 
- Sustainable 
Connections 
luncheon 

 

September cont. 
➢ EE and Home 

Improvement Fair 
(LI postcards) 

➢ Valley mall 
customer 
presentation 

➢ Built Green 
conference  
 

 

November 
➢ Sponsored Energy 

Leadership 
Summit  

 

 



 

 

Residential 

Organizations welcomed Cascade’s EE presence at community events and exhibitions. The 

Department provided handouts while tabling at events and engaging with homeowners and 

businesses alike. These events include in-person tailored messaging to the audience during 

educational demonstrations for middle school children, baseball team seasonal sponsorships 

(Bellingham, Walla Walla, Longview and Yakima) and building industry home tours and directories. 

See the 2019 Cascade Natural Gas Conservation Plan for specifics on the outreach campaigns for 

the year. 

 

Energy Experience Handout 

  

 

  



 

 

marketing audio 

files\Cascade 

Natural Gas 

29158.mp3 

 

Baseball Outreach Campaign  
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2019 Community Energy Challenge Targeted Postcard 

  

 
 
Once again, the department developed holiday cards for industry colleagues, Trade Ally contractors 
and partner organizations as a means of positive reinforcement for helping the Company promote 
its common goal toward energy efficiency upgrades. 
 

2019 Christmas Card   

 
 
 
 
 
 

 

  



 

 

 
 
Bill Inserts  
Cascade continues to deliver messaging through bill inserts as a leveraging opportunity to our 
Residential, Low Income and C/I customers. In 2019, Cascade began tracking calls generated from 
these bill inserts. Out of the six months tracked, there were 189 insert related calls. From July to 
December, each month averaged at least 30 insert related calls, except October and November, 
which averaged 10-20 calls due to the bill insert highlighting less common projects such as 
commercial installs or ENERGY STAR offerings; see Figure I for these breakouts. 
 

Figure I: 2019 Bill Insert Calls by Month 
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2019 Residential Bill Insert Examples 
 

July 2019 

 
 
 
 

 
 
 
 
 

October 2019 

 
 
 
 



 

 

April 2019 

 
 
 
 

 
 
 
 
 

 

 
 
 
 
 



 

 

Home Builder and Owners  

The EE department continues its support of local Chambers, Home Builder Associations and 
homeowners looking to install high efficiency upgrades by providing advertisements for various 
events including Home and Garden shows as well as Home Tours. Cascade advertises in directories 
and magazines that are then distributed to current and prospect customers throughout the 
territory promoting the Energy Efficiency and Built Green programs in the Tri-Cities, Central and 
Southern Washington, Skagit and Whatcom Counties.  
 

Tri-City Chamber of Commerce Momentum Ad Home and Garden Show & Directories 

  
 
 

 
The department developed a sticker to include in the SICBA and CWHBA (Central Washington Home 
Builders Association) directories, showcasing which homes were eligible for rebates. Rebate eligible, 
energy efficient homes fueled by natural gas displayed these stickers and boasted high efficiency 
yard signage, helping these sites stand out as high-efficient homes and opportunities for others to 
mimic.  
 
The following link will bring you to SICBA’s website for the 2019 digital directory  
https://emflipbooks.com/flipbooks/SICBA/HomeTour2019/, note page four is an article provided 
by the EE department that was showcased in the fall Home Tour directory, page 12 showcases our 
Every Season Ad, and stickers on houses 2, 4, and 6. 

SICBA Home Tour Directory 

https://emflipbooks.com/flipbooks/SICBA/HomeTour2019/


 

 

   

Home Tour Article 
 

Home Tour Sticker 



 

 

 

 

 

 
The Company also places signage to indicate rebate eligible equipment.  
  
Trade Allies also receive benefits for working with the program including 15 bonus coupons to 
promote high efficiency upgrades and cooperative marketing radio ads.  
 

Trade Ally Bonus Coupons  TA Radio Ads  

 

8634-CNGC Coast 

Ins.mp3   
 

8693-Air Tech Hydro 

Mechanical.mp3
 

 

 



 

 

Radio Campaigns 
 

The Residential program hosted a Radio Campaign in Zone 1 to promote its Trade Allies during the 

heating season (Fall 2018- Winter 2019) when customers experience cold weather and higher 

energy bills. The pilot used a donut ad format, housing consistent CNGC program information at the 

beginning and end of the ad throughout all advertisements and featuring various Trade Allies and 

their offerings in the middle of the ad. The Company also continued to provide bonus coupons to its 

Trade Allies to drive high efficiency upgrades and tie customer benefits to actual installs. 

 
Low Income 
 
Cascade funded a radio outreach effort with Cherry Creek Media in the Tri-Cities and Walla Walla 

regions to generate further awareness of the Low-Income Weatherization Assistance Program and 

increase the participation of natural gas households in the eastern part of Cascade’s service area.  

The campaign was held throughout March and April of 2019. Ads were run in both Spanish and 

English. Benton Franklin Community Action and Blue Mountain Action Council were both 

represented in this campaign and staff from both agencies were able to participate in a live 3-

minute interview each month. Several radio scripts used in the campaign follow. 

 

BENTON FRANKLIN TEAMING UP :30 BLUE MOUNTAIN TEAMING UP :30 

BENTON FRANKLIN COMMUNITY ACTION COMMITTEE AND CASCADE 
NATURAL GAS ARE TEAMING UP TO HELP INCOME QUALIFIED 
HOUSEHOLDS RECEIVE HOME ENERGY IMPROVEMENTS. 
 
THE WEATHERIZATION ASSISTANCE PROGRAM OFFERS ELIGIBLE 
CUSTOMERS A FREE HOME ENERGY AUDIT, AND ENERGY 
IMPROVEMENTS SUCH AS HEATING SYSTEM REPAIRS, INSULATION 
AND MORE! BENTON FRANKLIN COMMUNITY ACTION COMMITTEE IS 
LOOKING FOR MORE NATURAL GAS HOUSEHOLDS TO APPLY. VISIT 
BFCAC DOT ORG TO SEE ELIGIBLITY GUIDELINES. TO LEARN ABOUT 
OTHER REBATES OFFERED THROUGH CASCADE VISIT CNGC DOT COM 
SLASH CONSERVATION. 

BLUE MOUNTAIN ACTION COUNCIL AND CASCADE NATURAL GAS ARE 
TEAMING UP TO HELP INCOME QUALIFIED HOUSEHOLDS RECEIVE 
HOME ENERGY IMPROVEMENTS. 
 
THE WEATHERIZATION ASSISTANCE PROGRAM OFFERS ELIGIBLE 
CUSTOMERS A FREE HOME ENERGY AUDIT, AND ENERGY 
IMPROVEMENTS SUCH AS HEATING SYSTEM REPAIRS, INSULATION 
AND MORE! BLUE MOUNTAIN ACTION COUNCIL IS LOOKING FOR 
MORE NATURAL GAS HOUSEHOLDS TO APPLY. VISIT BMACWW DOT 
ORG TO SEE ELIGIBLITY GUIDELINES. TO LEARN ABOUT OTHER 
REBATES OFFERED THROUGH CASCADE VISIT CNGC DOT COM SLASH 
CONSERVATION. 
 

BENTON FRANKLIN NOW ACCEPTING :30 BLUE MOUNTAIN NOW ACCEPTING :30 

THE BENTON FRANKLIN COMMUNITY ACTION COMMITTEE IS NOW 
ACCEPTING CLIENTS ON ITS WAITLIST TO HELP LOW INCOME FAMILIES 
SAVE MONEY AND ENERGY THROUGH THE WEATHERIZATION 
ASSISTANCE PROGRAM. 
 
THOSE ELIGIBLE TO PARTICIPATE WILL RECEIVE A FREE HOME ENERGY 
AUDIT, AND ENERGY IMPROVEMENTS SUCH AS HEATING SYSTEM 
REPAIRS, INSULATION AND MORE! VISIT BFCAC DOT ORG TO SEE 
ELIGIBLITY GUIDELINES. 

THE BLUE MOUNTAIN ACTION COUNCIL IS NOW ACCEPTING CLIENTS 
ON ITS WAITLIST TO HELP LOW INCOME FAMILIES SAVE MONEY AND 
ENERGY THROUGH THE WEATHERIZATION ASSISTANCE PROGRAM. 
 
THOSE ELIGIBLE TO PARTICIPATE WILL RECEIVE A FREE HOME ENERGY 
AUDIT, AND ENERGY IMPROVEMENTS SUCH AS HEATING SYSTEM 
REPAIRS, INSULATION AND MORE! VISIT BMACWW DOT ORG TO SEE 
ELIGIBLITY GUIDELINES. 

 
  



 

 

Cascade also partnered with Cascade Radio Group which serves the Whatcom County region to help 

the Opportunity Council identify more leads to receive weatherization services. The campaign was 

held throughout the month of August.  

 

OPPORTUNITY COUNCIL :60 SCRIPT 
NEED HELP MAKING YOUR HOME MORE COMFORTABLE AND ENERGY EFFICIENT ALL YEAR LONG?  

THE OPPORTUNITY COUNCIL AND CASCADE NATRUAL GAS ARE TEAMING UP TO HELP INCOME QUALIFIED HOUSEHOLDS RECEIVE FREE HOME 
WEATHERIZATON AND ENERGY EFFICIENCY IMPROVEMENTS THROUGH THE WEATHERIZATION ASSISTANCE PROGRAM.  

SUMMER IS A GREAT TIME TO WEATHERIZATE YOUR HOME. CONTACT THE OPPORTUNITY COUNCIL TODAY AT: 360-734-5121 AND TO LEARN 
MORE ABOUT THE ELIGIBILITY GUIDELINES VISIT: OPPCO DOT ORG.  

QUALIFIED HOUSEHOLDS WILL RECIEVE A FREE HOME ENERGY AUDIT, AND ENERGY IMPROVEMENTS SUCH AS HEATING SYSTEM REPAIRS, 
INSULATION AND MORE!  

POTENTIAL IMPROVEMENTS MAY INCLUDE:  

INSULATING YOUR ATTIC, WALLS, FLOORS, AND AROUND YOUR DUCT WORK AND HOT WATER PIPES.  

SEALING AIR LEAKS, ESPECIALLY AROUND YOUR WINDOWS AND DOORS.  

CLEANING, SERVICING, AND REPAIRING YOUR HOMES HEATING AND COOLING SYSTEM AND, IF NECESSARY, REPLACING YOUR EXISTING SYSTEM 
WITH A HIGH-EFFICIENCY NATURAL GAS FURNACE AND WATER HEATER.  

NOW’S THE TIME TO CALL 360-734-51-21 OR VISIT OPPCO DOT ORG.  

 
  



 

 

Bill Inserts: 
 
Cascade issued co-branded bill inserts in 2019 which were targeted to customers in areas where the 

weatherization agencies were looking to grow program participation. This type of messaging is very 

easy to mobilize. Weatherization agencies report that inserts are effective in helping generate 

program interest. An example of a weatherization-focused bill insert from 2019 can be found 

below. 

 

Winter 2019 Bill Insert (front) 

 
 

Winter 2019 Bill Insert (back) 

 
 

 
  



 

 

Social Media Advertising: 

 

Social media advertising is another tool available for reaching gas customers in need of 

weatherization services. Cascade participated in several such efforts in the autumn of 2019 on 

behalf of the Housing Authority of Skagit County and the Opportunity Council. Examples of this 

messaging follows. 

 

Facebook/Twitter ad for Opportunity 
Council, Fall 2019 

Facebook/Twitter ad Housing 
Authority of Skagit Co., Fall 2019 

Facebook/Twitter ad for Opportunity 
Council, Fall 2019 

   

 
 
 
  



 

 

Yard Signs: 
 
At the request of several agencies, Cascade created signage for Blue Mountain Action Council, 

Kitsap Community Resources, and the Housing Authority of Skagit County to generate greater 

awareness of the Weatherization Assistance Program while work was performed on-site. Feedback 

from the agencies indicates this effort was successful in generating curiosity about the program 

from members of the community.  

 
 

Blue Mountain Action Council Yard Sign (Print) 

 
 



 

 

Commercial/Industrial 

The TRC Company outreach team deployed numerous tactics in 2019 to drive program awareness 
and participation of Commercial and Industrial rebates. The integrated promotional campaigns used 
a variety of outreach channels including paid and earned media, email, direct mail, trade shows and 
events, photography and collateral.  
 
Website 

The CNG team launched a new website in January 2019. In addition to a new Energy Efficiency 
landing page and a C/I Easy Steps to Savings page, the website is mobile friendly. This allows 
customers and trade allies increased access to energy solutions from the palm of their hand and out 
in the field – granting even wider access to CNG services. The CNG C/I team will continue to 
capitalize on this opportunity in 2020 and drive additional traffic to the website with planned 
campaign efforts. February and October demonstrated the highest visitors counts to the rebate 
landing page, aligning with email blast activity, see Figure J.  
 

Figure J: Commercial/Industrial 2019 EE Pageviews 
 

 
 

Advertising 

TRC developed a paid media plan and schedule that cast a broader reach to increase general 
awareness for the CNG brand and C&I rebate program. Advertisements promoting customer 
success stories were placed and/or distributed in the following publications: 

• Washington Health Care Association  

• Bellingham Regional Chamber of Commerce & Industry Annual Membership Directory 

• Pacific Baseball Stadium ads 

• Bellingham Business Journal  
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• Tri-Cities Journal of Business  

• Washington Hospitality Association  

• Energy Solutions for Commercial Buildings  

 
Case Studies 
Case studies are perceived as relatable, relevant and of high interest for learning how other 
customers have benefited from energy-efficiency improvements and the savings they have 
achieved. In 2019, the TRC team produced the following case studies that were distributed via print 
and digital channels. 

• Sehome High School – check presentation, print case study 

• Red Lion Hotel – print case study  

• Valley Mall – check presentation, photography, print case study 

The stories gained attention from several media outlets including: 

• Mount Vernon Chamber of Commerce 

KGMI  

• Whatcom Talk radio hose Kevin Coleman – Sehome story  

• KIMA TV 

Email Blasts 

Six emails were distributed in 2019 to CNG customers and Trade Allies with CNG service 
information, updated cash incentives and customer stories. The emails had an average open rate of 
27.5% and an average click rate of 4.7%, see Table L. 
 

Table L: CY 2019 C/I Email Blast Viewer Rates 
 

Date/Topic Open Rate Click Rate 

2/20 – Incentives (Customers) 24.7% 4.6% 

2/27 – Incentives (Contractors) 32.7% 9.7% 

6/12 – Sehome High School 28.6% 2.6% 

6/27 – Red Lion Hanford House 23.9% 2.3% 

9/4 – Incentives 30% 6% 

10/23 – Valley Mall 25.5% 3.5% 

 
Events 

TRC increased visibility for CNG at industry-related and regional events and trade shows. Program 
collateral was distributed at events, when applicable, and the Business development staff 
networked with attendees.  

• Eastern Washington Ag Conference – 1/23/19 

• Pacific Power Training – 3/12/19 – 3/13/19 

• Tri-Cities Regional Chamber of Commerce event 3/27/19 

• Spotlight on Skagit on 4/10/19 

http://www.mountvernonchamber.com/news/cascade-natural-gas-commercial-and-industrial-energy-efficiency-program-gives-sehome-high-school-41098/
https://kgmi.com/news/007700-shs-saves-big-on-energy-efficient-construction/
https://kimatv.com/news/local/valley-mall-gets-acknowledged-for-energy-efficiency-with-184k-check.


 

 

• Efficiency Exchange – 5/12/19 – 5/15/19 

• Energy Leadership Summit 11/19/19 

 
Advertisements 

Washington Health Care Association 

 

Bellingham Regional Chamber of Commerce & Industry Annual Membership Directory 

 

 



 

 

 
 
 

Pacific Baseball Stadium  

 

Energy Solutions for Commercial Buildings story  

 



 

 

 
 
 
 
 
 

Bellingham Business Journal 

 
Tri-Cities Journal of Business 

 



 

 

 
 

Tri-Cities Journal of Business: Focus Construction and Real Estate 

 
Washington Hospitality Association  

 
 
 
 
 
 
  



 

 

Print Collateral 

Incentive Pocket Guide and technology cards 

 
 



 

 

Social Media 

 

 
 
 
 
 
 
 
  



 

 

Case Studies  

Valley Mall Red Lion Hanford House 

  

 



 

 

Email Blasts 

Incentives (Customers), February 

 
 

 
 



 

 

Sehome High School, June   Red Lion Hanford House, June 

  

 
 
  



 

 

Incentives, September   Valley Mall, October 

  

 




