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Puget Holdings LLC and Puget Sound Energy, Inc. 
Final Report of Status of Commitment Nos. 18 and 50 

to the Washington Utilities and Transportation Commission 
for the period January 1, 2013 through December 31,2013 

Commitment Description Status Status Description 
PSE and Puget Sound Energy Foundation will maintain its existing $5 million was contributed to the Puget Sound 
level of corporate contributions and community support in the State of Completed Energy Foundation upon closing on February 6, 
Washington (as identified by PSE for such region in its budget for 2009. 
2007) for a period five years after closing. Upon closing of the PSE and the Puget Sound Energy Foundation 
Proposed Transaction, Puget Holdings will make a one time continue to maintain their committed levels of 
contribution of $5 million to the Puget Sound Energy Foundation. giving through corporate contributions and 

community support. This year, PSE instituted new 
tracking measures and controls that provided 
greater transparency in PSE's overall corporate 
giving, which accounts for the reported increase in 
2013 contributions. 

• In 2013, PSE contributed $1,436,533 to local 
community service organizations in PSE's 
service territory. 

• In 2013, the PSE Foundation contributed 
$855,000 to local community organizations 
in PSE's service territory. 

Each of the Joint Applicants agrees that PSE supports the objective The merger commitment of PSE supporting the 
of increasing penetration of the Green Power Program to at least 2% Completed objective has been met. 
of PSE's annual load or at least 5% of electric customers subscribed The year 2009 marked the start of our relationship 
within five years of the close of the Proposed Transaction, provided with 3Degrees, a third party marketer that 
that the Commission approves the program and related program specializes in promoting utility green pricing 
costs. To meet such a commitment, PSE will enlist the services of a programs. 
third-party marketer experienced with the Northwest marketplace. 

Ongoing since then, we have reached out to our 
electric customers through numerous channels 
including bill inserts, direct mail, outreach at events, 
door-to-door campaigns, community challenges, 
and through the call center. Through all the 
promotion and marketing support we've ended the 
five-year period with 40,519 participating accounts, 
nearly double the number we started with in 2009. 

Overall, PSE is now ranked 5th in the nation out of 
over 800 utility-sponsored programs according to 
the National Renewable Energy Laboratory and 
DOE. Participation stands at 3% of residential load 
and 2% of residential and commercial combined. 
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